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INDEPENDENT SECTOR

Introduction

Giving and Volunteering in the United States 2001 is INDEPENDENT SECTOR’s
seventh in a series of biennial national surveys that report trends in giving
and charitable behavior. The surveys act as barometers of how socioeconomic
conditions and tax laws affect the charitable behavior of Americans. They
also chart public attitudes about a variety of issues that affect the climate for
giving and volunteering, and explore behavioral and motivational factors that
influence giving and volunteering.

For the 1.23 million charitable nonprofit organizations and religious
congregations in the United States, giving and volunteering is at the heart of
citizen action and central to their operations. American society as a whole
benefits from the financial support, commitment, skills, and enthusiasm of
those who give and volunteer. Voluntary participation, whether through gifts
of time or money, makes for a vibrant civil society.

The purpose of these surveys is to provide reliable information about

volunteering and giving patterns and the motivations that correlate with such

Giving and Volunteering in the United States, 2001




behavior. The 2001 survey questionnaire is a revi-
sion of the 1999 survey instrument developed by
INDEPENDENT SECTOR’s national advisory group of
scholars and practitioners, who sought to improve
the questionnaire based upon previous research
findings and to identify new issues of concern to the
field. This survey addressed the following questions:

1. What are the characteristics of individuals
who volunteer (and those who do not)? How much
time do they give and to whom do they volunteer?

2. What are the characteristics of the households
that give to charities (and those who do not)? How
much do they contribute and to whom?

3. What variables are associated with volunteer-
ing and giving behavior?

4. What early experiences influence volunteering
and giving behavior as adults?

5. What is the relationship between membership
in religious and other voluntary organizations and
charitable behavior?

6. Do social behaviors have an impact on volun-
teering and giving behavior?

7. What are public attitudes toward volunteer-
ing, giving, and the performance of charitable
organizations?

8. How do economic conditions affect charita-
ble behavior?

Giving and Volunteering in the United States, 2001

Special attention is given to demographics in
this survey, as it has been in most previous surveys.
Therefore, oversamples of blacks, persons of
Hispanic origin, and affluent households were
included in the study in order to have adequate
samples with which to trace the level of participa-
tion by these various groups in the traditions of
giving and voluntary service.

In order to probe more deeply into the relation-
ship among trust in others, general social behavior,
perceptions of community, and the charitable
behavior of households, the survey included ques-
tions related to people’s trust in one another and
the social behavior of individuals. Analyses of the
characteristics and motivations of individuals who
volunteer and/or contribute grouped by size of
household contribution are also included.

This survey series is unique because it includes
details about both the volunteering and giving
behavior of Americans, as well as information
about those Americans that neither volunteer nor
give. The findings of this survey should be useful to
fundraisers, policymakers, researchers, leaders of
voluntary organizations, and the media.

INDEPENDENT SECTOR 13



Methodology and How to Interpret
the Survey Data

The information collected for this report was
obtained from telephone interviews conducted in
the months of May, June, and July 2001 by Westat,
Inc., a Rockville, Maryland, research firm. The data
collection effort resulted in a representative national
sample of 4,216 non-institutionalized adult Ameri-
cans 21 years of age or older. This sample included
oversamples of blacks, Hispanics, and affluent
Americans with household incomes over $100,000
in order to have enough respondents to carry out
statistically reliable analyses of these groups. Interviews
were conducted in English and, when necessary and
applicable, in Spanish. Weighting procedures were
used to ensure that the final sample was representative
of the adult population in the United States in terms
of age, education, marital status, size of household,
region of the country, and household income. The
error rate for the total sample is +/-2 percent.

In this report, findings relating to volunteer
time are for the individual respondent and findings
relating to contributions are for households. Several
persons may work or live in a household, and
because they usually think of income in relation to
their household, respondents were asked to report
on aggregate household contributions and income.
In contrast, volunteer time was collected for indi-
viduals because research has shown that individuals

INDEPENDENT SECTOR

know how much time they volunteer, but do not
respond very accurately about the volunteer time of
other members of their households. In cases where
an individual is asked for his or her opinions, those
opinions are reported for individuals and not for
households or families.

Cautions Related to the Survey Data

The data collection and sampling methodology
for this survey represent a significant change from
those used in prior Giving and Volunteering surveys.
This survey was conducted for INDEPENDENT
SECTOR by Westat, Inc., using a telephone survey
methodology. This differs from previous INDEPEN-
DENT SECTOR surveys, which were in-home inter-
views conducted by the Gallup Organization.

A change in the weighting procedures was imple-
mented with this survey. This survey used two
different weighting schemas, one for households
and one for individuals. Additionally, this survey
was of adults 21 and older, while prior surveys
included people 18 and over. Finally, the change from
in-home to telephone methodologies necessitated
changes to some of the questions and changes to
the tools used to prompt respondent recall. For
these reasons, readers are cautioned against making
comparisons of the results presented herein and
results from prior INDEPENDENT SECTOR studies.

Giving and Volunteering in the United States, 2001




The primary value of the Giving and Volunteer-
ing survey is to discern identifiable giving and
volunteering patterns among the population and
relate them to different variables. These include fre-
quency of attending religious services, membership
in organizations, public attitudes, and personal
motivations. Readers are cautioned because of survey
limitations not to use the giving data to estimate
total contributions, i.e., multiplying average house-
hold contributions by the number of households.
If they do so, they will obtain total amounts that
are considerably below amounts derived based
largely on Internal Revenue Service data. One crucial
reason is that high-income households, those with
incomes of $200,000 or more, are few in number
and not generally available to be interviewed.

Such households give a disproportionate share
of total contributions relative to their presence
among households.

With these caveats in mind, this report includes
highlights of this survey as well as the detailed
findings.

The Executive Summary and Key Findings
section summarizes key findings about giving,
volunteering, and public attitudes about charitable
organizations in the United States.

Chapter One provides summary findings about
the patterns of giving and volunteering. Highlights
include the percentage of volunteering among

Giving and Volunteering in the United States, 2001

identifiable population groups and their giving pat-
terns, the distribution of giving and volunteering
by recipient areas, trends in household giving, and
areas receiving charitable contributions.

Chapter Two explores what motivates people to
give and volunteer and, specifically, which motives,
background, experiences, behaviors, and/or situa-
tions relate most strongly to the actual giving and
volunteering of respondents.

Chapter Three describes survey results about
factors that influence giving and volunteering.
These factors include the following: religious atten-
dance and membership, affiliation with non-religious
organizations, youth experiences related to giving
and volunteering, and tax status.

Chapter Four summarizes survey results about
giving and volunteering for the following three
unique populations: contributing households that
include a volunteering respondent, houscholds that
contribute 3 percent or more of their income, and
respondents who volunteered for 15 hours or more
in the past month.

Chapter Five describes survey results about the
associations between individual and household demo-
graphic characteristics and giving and volunteering,.

There are also three appendices to this report.
Appendix A is a methodological statement from
Westat, Inc. Appendix B is a copy of the 2001
survey questionnaire and attachments. Appendix C
contains a description of the areas of giving and
volunteering.

INDEPENDENT SECTOR



Executive Summary

Giving and Volunteering in the United States 2001 is the seventh biennial

study of giving and volunteering from INDEPENDENT SECTOR since the
groundbreaking series was launched in 1988. This series has documented the
charitable behavior of Americans, showing their involvement in improving
the fabric of the American way of life. Americans give to organizations and
causes that provide programs and services across all aspects of our society.
They give money to support activities and programs, and volunteer time to
perform functions that otherwise would go undone.

Data for this study were collected from May 14 to July 22, 2001, before
the events of September 11 put a spotlight on how nonprofit organizations
raise money and deliver services in times of great need. According to The
Chronicle of Philanthropy, more than $2 billion was donated to organiza-
tions responding to the special needs this tragedy created, a tremendous
response to a single event. Yet this figure is only a small portion of the over

$160 billion Americans gave to charities in 2001, as reported by the AAFRC

INDEPENDENT SECTOR Giving and Volunteering in the United States, 2001



Trust for Philanthropy. September 11, 2001, called
attention to the generosity of Americans, yet the vast
majority of charitable behavior, the kind that goes
on day in and day out, to all kinds of organizations
providing a wide range of programs and services,
often goes largely unnoticed. Americans are a gen-
erous and giving people. This report documents that
generosity.

INDEPENDENT SECTOR continues to analyze the
Giving and Volunteering data and in so doing occa-
sionally finds additional data cleaning opportunities.
As INDEPENDENT SECTOR continues to analyze and
clean the data, minor differences in data reporting
will occur over time. Data released earlier under

Key Findings in Fall 2001 may differ slightly with
those released in this final report.

Highlights

m Involvement in formal religious organizations,
such as churches, mosques, synagogues, and tem-
ples, remains an important determinant of the
charitable behavior of Americans.

® Those adults who became involved with volun-
teering as young people are more involved as adults
in both giving and volunteering.

m There is a difference in giving patterns based on
whether people itemize deductions on their federal
income tax returns.

2000 Household Giving by Household Income

All households Contributing households

PERCENTAGE MAKING AVERAGE AVERAGE PERCENTAGE

PERCENTAGE FORMAL CONTRIBUTION CONTRIBUTION OF Oy HEONE
100.0% 89.0% $1,620 3.1%

Household income

Under $25,000 24.4% 76.8% $587 4.2%
$25,000-$49,999 32.0% 87.5% $1,027 3.0%
$50,000-$74,999 21.4% 93.1% $1,766 3.0%
$75,000-$99,999 9.8% 96.9% $2,109 2.7%
$100,000 or more 12.4% 97.2% $3,976 2.7%

Giving and Volunteering in the United States, 2001
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m Confidence in charitable organizations remains
high, as does the opinion that nonprofit organiza-
tions are honest and ethical in their use of funds.

m Americans aged 50 and older make significant
contributions to American society in terms of both
time and money.

m People worried about having enough money give
substantially less than those who are not worried.

m Giving and volunteering vary by type of organi-
zation, and there are differences in the types of
people that support different organizations.

m Houschold income is the single major predictor
of household giving, with giving increasing as
income increases. Some other factors that influence
giving include church attendance, itemization sta-
tus, and being asked to give.

Summary of Major Findings

Trends in Household Contributions

The year 2000 was one of a strong economy and
high levels of employment, and Americans showed
their willingness to share their wealth with others.
This willingness to contribute to the betterment of
American society is evidenced by 89 percent of all
households making contributions of cash, real
property, and other items of value to both religious
and secular organizations.

The average contribution from all contributing
households exceeded $1,600, with this amount
being split nearly evenly between religious and sec-
ular organizations. Religious organizations were the
single most common type of organization to
receive contributions, with most people giving to
religion also giving to other, secular organizations.
Health, human services, and youth services organi-
zations were the most common types of secular
organizations receiving support from all givers.

Household contributions increase as income
increases, but people in the lower income groups
give a higher percentage of their incomes to charities.
This has been a consistent finding in the Giving
and Volunteering surveys.

m Eighty-nine percent of houscholds contributed to
religious organizations and secular charities in 2000.
m The average annual household contribution

among contributing households is just over $1,600.
m One houschold in three gives over $1,000 per year.
m Houschold giving increases as household income
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increases. Contributing households with incomes
under $25,000 give an average of about $600 per
year, while households with incomes of $100,000
or more give nearly $4,000 annually.

m Nearly 7 out of 10 contributing households give
to religious organizations such as churches, tem-
ples, mosques, and synagogues.

m Among secular organizations, health, human
services, and youth services organizations receive
the broadest support, with about 40 percent of giv-
ing households supporting these types of charities.
m About one in three giving households supports
education, while about one in five supports envi-
ronmental groups.

Trends in Volunteering

Many nonprofit organizations depend on volunteers
to provide services. These activities, if not performed
by a volunteer, would either not get done or would
need to be done by paid staff, consuming both per-
sonnel and financial resources. Volunteers are a vital
and important part of the nonprofit sector, enhanc-
ing the delivery of services and increasing the reach
and effectiveness of the organizations they serve.
Americans from all walks of life volunteer, from all
income brackets, from all age groups, from all racial
and ethnic groups, married or single, with or with-
out children. The inclination to volunteer does show
differences by respondent characteristics, but the
amount of time given generally does not. People
who volunteer tend to give the same number of
hours regardless of their defining characteristics.

m Forty-four percent of the U.S. adult population
volunteered with a formal organization in the 12
months prior to the survey, representing nearly 84
million individuals.

m The volunteer workforce gave approximately
15.5 billion hours, representing the equivalent of
over 9 million full-time employees at a value of
$239 billion.

m In the month prior to the survey, 27 percent vol-
unteered, averaging 24 hours of volunteer time in
that month.

m Thirty percent of past-month volunteers gave
over 30 hours in the past month, with another 14
percent giving between 20 and 30 hours.

Giving and Volunteering in the United States, 2001




VOLUNTEERS ARE A VITAL AND IMPORTANT

PART OF THE NONPROFIT SECTOR, ENHANCING

THE DELIVERY OF SERVICES AND INCREASING

THE REACH AND EFFECTIVENESS OF THE

ORGANIZATIONS THEY SERVE.

Volunteering and Household Income

The tendency of people to volunteer increases as
household income increases. About one in four
people from households with incomes under
$25,000 volunteered in the past year, while more
than one in two from households with incomes of
$75,000 or more volunteered.

The amount of time people volunteer shows lit-
tle difference by income, ranging from about 22
hours per month in the lowest income group to
about 27 hours per month in the highest. How-
ever, because higher-income people are more likely
to volunteer and because they give slightly more
hours, a disproportionate percentage of total volun-
teer hours comes from higher-income households.

Type of Organizations Supported by Volunteering
Volunteers give their time to a wide variety of
causes, but, as with financial contributions, reli-
gion, health, education, human services, and youth
development organizations receive the most hours
from volunteers.

m As with giving, religious organizations such as
churches, temples, mosques and synagogues
attracted the highest number of volunteers. Note
that the survey counts volunteering for religion-
related organizations such as schools and hospitals
under education and health, respectively.
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m Volunteers to religious organizations averaged
about 16 hours per month, but these religious
organizations received over one-quarter of all
volunteer hours.

m The secular organizations most benefiting from
volunteering included health, education, human
services, and youth development.

m While environmental organizations were among
the least likely to attract volunteers, they were
among the top in terms of the monthly commit-
ment their volunteers make. Environmental volun-
teers averaged about 26 hours per month, the same
as those who serve youth development organizations.

The Power of the Ask

Few methods of encouraging people to donate to
charities are as effective as asking people to give.
People who are asked to give are both more likely
to give and give more than do people who give on
their own. This phenomenon has been observed in
other INDEPENDENT SECTOR studies of giving and
volunteering, and it is seen once again here. Asking
is a powerful tool that organizations of all types
and sizes can employ to invite more support.

Being asked to volunteer is equally important in
predicting volunteering behavior. People like to
know they are needed, that the organization has
something important for them to do, and that
their time will be well spent.

INDEPENDENT SECTOR
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m Over 60 percent of giving households were asked
to give, whereas only about 25 percent of non-giving
households were asked to give.

= Houscholds that gave when asked showed average
annual contributions of nearly $2,000. This com-
pares to an average of about $1,100 for contributions
from households that gave without being asked.

m As with giving, being asked to volunteer is a
powerful motivator for volunteering. Volunteers
were significantly more likely than non-volunteers
to have been asked to volunteer, 70 percent versus
30 percent.

Attitudes Toward Nonprofit Organizations
Being asked to give or to volunteer is not the only
factor for which differences occur between givers
and non-givers and volunteers and non-volunteers.
People who give or volunteer also hold attitudes
that differentiate them from non-givers or non-vol-
unteers. They have a sense of personal power,
believing that they can improve the welfare of others.

Givers and volunteers also believe that most char-
itable organizations are honest in their use of funds.
These people are more likely to understand why an
organization needs its support, appreciate the pro-
grams and services it is trying to provide, and trust
how the organization will spend its resources.

Finally, givers and volunteers alike think that
nonprofit organizations play an important role in
speaking out on issues. Implicit in this finding is
not just that the organizations play an important
role in speaking out, but that speaking out is an
appropriate activity.

People from giving households are more likely
than people from non-giving households, and vol-
unteers are more likely than non-volunteers, to

think that:

m It is within their power to improve the welfare of
others;

B Most charitable organizations are honest in their
use of funds; and

m Charitable organizations play an important role
in speaking out on issues.

Reasons for Volunteering

Volunteers are people who see need and take action
to address it, with a belief that their actions will
make a difference. Volunteers are compassionate
people. Not only do they feel compassion toward
people in need, they believe they can take personal
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action to help improve the welfare of others.
Volunteers are also people with strong connec-
tions to their communities, taking on the task of
making their communities better places for all. Vol-
unteer activities are not limited to meeting basic
human needs, such as providing shelter for the
homeless and meals for the hungry, but rather
cover a wide range of societal enhancement activi-
ties. Volunteers give their time to all kinds of
organizations, from arts and cultural organizations
to those providing youth services, with some activi-
ties focused on helping individuals and some
focused on improving the cultural, environmental,
social, and educational aspects of American society.

m Almost all volunteers (96%) feel compassion
toward people in need.

m About 90 percent of all volunteers report they
volunteer to give back to the community and they
believe that those with more should help those
with less.

m Reasons people volunteer do not vary by type of
organization to which they volunteer.

The Influence of Faith

Affiliation with a formal religious organization is
one of the strongest predictors of charitable behav-
ior. Households that are connected to a religious
congregation not only support their place of wor-
ship, they also support secular organizations. Peo-
ple who give to religious and secular organizations
give as much or more to secular organizations as do
people who only give to secular organizations. The
same is true of volunteering. People who volunteer
to religious organizations give as much time to sec-
ular organizations as people who volunteer to secu-
lar organizations only.

Secular organizations may include those that are
affiliated with religious organizations, such as a reli-
gious school or hospital, so the influence of reli-
gious affiliation is likely understated. Over the
years, INDEPENDENT SECTOR studies have consis-
tently demonstrated that faith plays an important
role in inspiring people to be charitable.

m Households that have some affiliation with reli-
gious organizations were more likely to give, and
they gave more both in terms of dollars and as a
percentage of income.
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The Power of the Ask and Household Giving

Were you or the members of your household personally asked

to make a charitable contribution in 20007

YES NO
Percentage of all households 56.6% 43.4%
Percentage of contributing households 61.0% 39.0%
Percentage of non-contributing households 23.1% 76.9%
Average household contribution (contributing households only) $1,945 $1,114
Average cgntribution as a percentage of household income 35% 279
(contributing households only)
Percentage Asked, by Respondent Demographic Characteristics
Gender Male 57.0% 43.0%
Female 56.3% 43.7%
Race/ White (non-Hispanic) 60.2% 39.8%
Ethnicity Black/African-American (non-Hispanic) 48.8% 51.2%
Other (non-Hispanic) 48.3% 51.7%
Hispanic (all races) 36.8% 63.2%
Age 21-29 44.8% 55.2%
30-39 53.8% 46.2%
40-49 61.8% 38.2%
50-64 61.8% 38.2%
65+ 55.4% 44.6%
Education Less than high school 35.3% 64.7%
High school graduate 49.5% 50.5%
Some technical school or some college 58.1% 41.9%
Marital Married 62.5% 37.5%
Status Living with a partner 50.5% 49.5%
Divorced 57.2% 42.8%
Separated 43.9% 56.1%
Widowed 53.0% 47.0%
Single 47.7% 52.3%
Income Under $25,000 42.0% 58.0%
$25,000-$49,999 51.3% 48.7%
$50,000-$74,999 67.0% 33.0%
$75,000-$99,999 67.7% 32.3%
$100,000 or more 72.1% 27.9%
Childrenin  Yes 55.7% 44.3%
Housshold 57.0% 43.0%
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Reasons to Volunteer: Feels Compassion Toward People in Need

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 96.3% 3.7%
Average monthly volunteer hours (past-year volunteers only) 15.2 12.2
Percentage hy Respondent Demographic Characteristics
Gender Male 98.1% 1.9%
Female 94.2% 5.8%
Race/ White (non-Hispanic) 96.2% 3.8%
Ethnicity Black/African-American (non-Hispanic) 99.6% 0.4%
Other (non-Hispanic) 93.8% 6.2%
Hispanic (all races) 97.2% 2.8%
Age 21-29 95.6% 4.4%
30-39 96.9% 3.1%
40-49 95.8% 4.2%
50-64 95.8% 4.2%
65+ 97.5% 2.5%
Education Less than high school 99.4% 0.6%
High school graduate 96.4% 3.6%
Some technical school or some college 96.8% 3.2%
College graduate or some additional 95.4% 4.6%
professional school
Marital Married 96.3% 3.7%
Status Living with a partner 94.1% 5.9%
Divorced 97.9% 2.1%
Separated ! !
Widowed 99.0% 1.0%
Single 95.7% 4.3%
Income Under $25,000 98.9% 1.1%
$25,000-$49,999 97.0% 3.0%
$50,000-$74,999 96.2% 3.8%
$75,000-$99,999 96.5% 3.5%
$100,000 or more 93.7% 6.3%
Childrenin  Yes 96.8% 3.2%
Household 96.0% 4.0%

! Estimate suppressed due to small cell size.
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m Houscholds with a religious affiliation gave more
than twice as much, on average, than did those
from households without a religious affiliation.

m Volunteers were more likely than their non-
volunteering counterparts to belong to a religious
organization.

Lifelong Impact of Youth Service
There are other factors associated with increased
levels of giving and volunteering, one of the most
important being the lifelong influence of youth
experiences. Adults who began their involvement
with nonprofit organizations and activities as
young people tend to continue that involvement
throughout their lifetimes. It is important for those
who work with youth volunteers to understand
that the experiences they provide, the encourage-
ment and enthusiasm, the successes, and the atti-
tudes they exhibit, will help encourage young
people to become involved adults. People who
work with youth are doing more than helping
them meet a school graduation requirement or
helping them fill a Saturday afternoon. They are
helping young people understand how they can
make a difference, learn compassion, and learn the
role nonprofit organizations play in making their
communities better places for all people.
Households in which the respondent began
his/her involvement with nonprofits as a youth
gave more, gave a higher percentage of income,
and were more likely to volunteer as adults than
households with no such youth involvement.

The Connection Between Giving and Volunteering
There is a strong connection between giving and
volunteering. Volunteers are people who see first-
hand the good work an organization does. They
understand its services and programs more deeply
than do non-volunteers, and they understand why
the organization has chosen to address certain com-
munity needs. Volunteers also understand the orga-
nization’s need for the money with which they
perform their services and conduct their programs,
and they understand how the money is spent and
the resources allocated. Volunteers are people pre-
pared to support their organizations with both
time and money, and will do so if asked. Giving
households with volunteers give significantly more
than giving-only households.

Demographic Comparisons

There are some important patterns to charitable
behavior in terms of demographics. Age, gender,
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race and ethnicity, employment, education, marital
status, and income statistics among survey respon-
dents revealed that:

m The average household contribution increased
with age, then declined for those over 65.

m The middle age groups, from 30 to 64, are more
likely to volunteer than people under 30 or over 64.
m Female respondents were more likely to volunteer
than their male counterparts.

m When asked, people of all races and ethnicities
give and volunteer at approximately the same rates.
However, because whites are more likely to be
asked, they are more likely to be contributors and
more likely to volunteer than are members of other
racial and ethnic groups. No differences in house-
hold contributions were found among the racial
and ethnic minorities, and no differences were
found in the number of hours spent volunteering,.
m Households with employed respondents were
more likely to have made contributions, but being
employed did not lead to higher average contributions.
= Employed respondents were more likely to have
volunteered, but unemployed respondents volun-
teered more hours when they volunteered.

m The likelihood to contribute, the amount con-
tributed, and the likelihood of having volunteered
all increased with level of education.

® Among contributing households, significant
differences in average contributions were found
between those contributing households that itemized
deductions and those that did not.

m Houscholds with married respondents were more
likely to contribute than were other types of house-
holds; they also gave more and were more likely to
volunteer.

® Homeowners gave more than twice as much as
renters and were more likely to have been volunteers.
m As household income increased, the propensity to
contribute and the average contribution increased.
m As household income increased, the propensity
to volunteer increased, but the number of hours
volunteered did not vary across income groups.

Conclusion

Americans are a generous people. They share their
resources, both time and financial, to improve
communities around the world and enhance our
way of life. Nonprofit organizations provide a way
for everyday people to bring about change, a way
for them to give back to their communities, and a
way for them to help where needs are great.
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Giving and Religious Affiliation

Respondent belongs to a religious organization

YES NO
Percentage of all respondents 65.7% 34.3%
Percentage of respondents in contributing households 63.8% 31.2%
Percentage of respondents in non-contributing households 43.1% 56.9%
Average household contribution (contributing households only) $1,989 $878
Average contribution as a percentage of household income o
(contributing households only) 3.9% L6%
Percentage by Respondent Demographic Characteristics
Gender Male 70.1% 29.9%
Female 61.0% 39.0%
Race/ White (non-Hispanic) 65.8% 34.2%
Ethnicity Black/African-American (non-Hispanic) 77.3% 22.71%
Other (non-Hispanic) 56.1% 43.9%
Hispanic (all races) 60.0% 40.0%
Age 21-29 53.7% 46.3%
30-39 61.3% 38.7%
40-49 65.2% 34.8%
50-64 69.5% 30.5%
65+ 79.1% 20.9%
Education Less than high school 60.7% 39.3%
High school graduate 65.5% 34.5%
Some technical school or some college 66.2% 33.8%
Marital Married 74.1% 28.9%
Status Living with a partner 36.9% 63.1%
Divorced 61.8% 38.2%
Separated 79.3% 20.7%
Widowed 58.5% 41.5%
Single 54.6% 45.4%
Income Under $25,000 66.0% 34.0%
$25,000-$49,999 65.5% 34.5%
$50,000-$74,999 63.2% 36.8%
$75,000-$99,999 71.2% 28.8%
$100,000 or more 65.6% 34.4%
Childrenin  Yes 65.9% 34.1%
Household s 65.6% 34.4%
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Respondents Who Were Volunteers As Youth

YES NO
Percentage of all respondents 57.0% 43.0%
Percentage of volunteers (past year) 67.3% 32.7%
Percentage of non-volunteers (past year) 49.0% 51.0%
Average monthly volunteer hours (past-year volunteers only) 15.6 14.0

Charitable Gontributions

Average household contribution $1,415 $2,295 $1,009 $0 $0
Average contr.|but|0n as a percentage 27% 1.0% 949 0.0% 0.0%
of household income

Average household income $53,432 $63,501 $50,115 $37,711 $29,039

Nonprofit organizations, both religious and sec-
ular, depend on this generosity to facilitate the
accomplishment of their goals and objectives. Over
three-quarters of all private contributions to non-
profit organizations come from individuals, reach-
ing over $160 billion in 2001, according to the
AAFRC Trust for Philanthropy. Additionally, indi-
viduals give the equivalent of about $240 billion
annually in volunteer time, for a total of close to
$390 billion each year in total generosity. This
equates to about $1,400 for every man, woman,
and child living in the United States.

While this report shows the generosity of Amer-
icans, the encouraging nature of its findings should
not lull leaders in the nonprofit sector into compla-
cency. The year of the survey was a very different
time from what we see today. Since the data for
this survey were collected in 2001, the economy
has taken a decidedly downward turn. The stock
market has declined, unemployment has increased,
confidence in major corporations has suffered, and
the United States has gone to war against terror-
ism. While not all signs are negative, with new
home sales reaching all-time highs and mortgage
interest rates remaining low, there is concern in the
sector that individual giving has already begun to
decline. This study clearly shows that people who
are worried about their personal financial condition
give less than those who are not worried, so non-
profit organizations need to plan for a potential
downturn in individual giving. Nonprofits may
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need to increase their fundraising efforts, plan for
the rise in costs of those increased efforts, and
make contingency plans for the possibility of fewer
resources. This study demonstrates clearly the
power of the ask: that people who are asked to give
are strong givers. Nonprofits may need to ask new
groups of people in new ways if they are to meet
their fundraising targets.

This study also shows the strong connection
between public trust and charitable giving. Charities
should take proactive steps to reassure the public
that they are honest and ethical in how they use
contributed funds, and that they deserve the
confidence the public bestows on them. These con-
cepts go hand in hand, since a charity cannot gain
confidence from the public unless it is also seen as
being honest in its use of funds.

This study shows the strong connection
between religious involvement and giving and vol-
unteering to both religious and secular causes. In
addition, a number of other factors have a strong
influence on giving behavior including household
income and the ability to deduct charitable contri-
butions from one’s taxable income.

Finally, this study shows the wisdom of getting
young people involved in volunteering and, more
importantly, getting youth and parents to volunteer
together. The long-term involvement of adults in
charitable behavior is greatly influenced by the
experiences they have as youth.
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Trends in Household Giving
and Volunteering

Giving and volunteering are at the heart of citizen action and
fundamental in sustaining the values that frame American life and
strengthen democracy. Each of the seven surveys in the Giving
and Volunteering in the United States series has documented and
analyzed the trends and factors that influence giving and
volunteering. Chapter 1 provides summary findings about the
patterns of giving and volunteering from the national survey
conducted in the months of May through July 2001. Highlights
include the percentage of volunteering among identifiable
population groups and their giving patterns, the distribution

of giving and volunteering by recipient areas, trends in household

giving, and areas receiving charitable contributions.




Household Contributions: An Overview

Table 1.1 displays a national overview of household
contributions for 2000 based on the Giving and
Volunteering survey. In 2000, 89.0 percent of
households reported making charitable contribu-
tions. The average houschold contribution for all
households was $1,415.

Among all households, the average contribution
as a percent of household income was 2.7 percent.
Among contributing households, the average
household contribution was $1,620. Contributing
households gave 3.1 percent of their average house-
hold income to various charitable causes.

In this section, we describe household charitable
giving in terms of:

m Amount of household contributions;

m Household income;

m Who in the household makes the decisions
about charitable giving;

m Types of organizations supported by charitable
giving; and

m Informal household giving.

Figure 1.1 Percentage of All Households
Making an Annual Contribution

89.0% Contributing
— 11.0% Non-contributing

Household Contributions

Table 1.2 displays the distribution of households
by the amount contributed to charitable causes,
ranging from $0 to $1,000 or more. Slightly more
than 16 percent of contributing households gave
$100 or less, while 25 percent gave between $100
and $500, and 14 percent gave between $501 and
$999. About 36 percent of contributing house-
holds gave $1,000 or more. Median household
contribution was $625 (data not shown).

Household Income
Table 1.3 illustrates the association between house-
hold income and the amount of charitable contri-
bution. Among all households, approximately 24
percent had an annual income under $25,000.
Thirty-two percent had an annual income between
$25,000 and $49,999. Just over 21 percent had an
annual income between $50,000 and $74,999,
while 10 percent had an annual income between
$75,000 and $99,999. About 12 percent of house-
holds had an annual income of $100,000 or more.
The proportion of households making formal
contributions increases as household income
increases. In the under $25,000 income group, only
77 percent made formal contributions in 2000,
while 88 percent of the $25,000 to $49,999 income
group, 93 percent in the $50,000 to $74,999
income group, and 97 percent of those in the two
highest income groups made formal contributions.
Not surprisingly, the average contribution also
significantly increases across all income groups. In the
under $25,000 income group, the average house-
hold contribution was $587. Contributing households
in the $25,000 to $49,999 income group gave
$1,027 on average, while those in the $50,000 to
$74,999 income group gave $1,766. Those in the
$75,000 to $99,999 income group gave an average
of $2,109, and those in the $100,000 or more
income group gave nearly double that, $3,976.

Tahle 1.1 2000 Household Giving (Formal)

ALL HOUSEHOLDS CONTRIBUTING HOUSEHOLDS
Percentage of households making contributions 89.0% 100.0%
Average household contribution $1,415 $1,620
Average household income $53,432 $56,535
Average percentage of household income contributed 2.7% 3.1%
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Figure 1.2 Household Giving by Amount of Contribution (Contributing Households Only)

$1-$100
$101-$200
$201-$300
$301-$400
$401-$500
$501-$600
$601-$700
$701-$999
$1,000 or more

Did not report amount of contribution

|
Table 1.2 2000 Household Giving by Amount of Contribution

All households

Contributing households

PERCENTAGE OF AVERAGE PERCENTAGE

AVERAGE HOUSEHOLD

PERCENTAGE CONTRIBUTING IHOOME OF HOUSEHOLD INCONE

All households
Non-contributing 11.0% N/A $30,458 N/A
Contributing 89.0% 100.0% $56,535 3.1%

Amount of contribution
$0 11.8% N/A $30,458 N/A
$1-$100 14.2% 16.2% $36,428 0.3%
$101-$200 8.6% 9.7% $44,726 0.6%
$201-$300 57% 6.5% $43,265 1.0%
$301-$400 3.8% 4.3% $45,494 1.6%
$401-$500 4.3% 4.9% $52,221 1.7%
$501-$600 3.2% 3.6% $53,344 2.4%
$601-$700 3.1% 3.5% $53,840 2.1%
$701-$999 6.2% 7.0% $58,657 2.5%
$1,000 or more 31.8% 36.1% $74,018 6.2%
Did not report amount 7.4% 8.2% $52.895 N/A

of contribution
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Figure 1.3 Household Contribution Rate by Household Income

All contributing households
Under $25,000
$25,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000 or more

96.9%

91.2%

Figure 1.4 Average Annual Household Contribution by Income (Contributing Households Only)

All contributing households
Under $25,000
$25,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000 or more

Tahle 1.3 2000 Household Giving by Household Income

All households Contributing households

PERCENTAGE MAKING AVERAGE AVERAGE PERCENTAGE

PERCENTAGE FORMAL CONTRIBUTION CONTRIBUTION OF H%%?“ET';'{%BT'ENDCOME
100.0% 89.0% $1,620 3.1%

Household income

Under $25,000 24.4% 76.8% $587 4.2%
$25,000-$49,999 32.0% 87.5% $1,027 3.0%
$50,000-$74,999 21.4% 93.1% $1,766 3.0%
$75,000-$99,999 9.8% 96.9% $2,109 2.7%
$100,000 or more 12.4% 97.2% $3,976 2.7%
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Previous studies of charitable giving have found
that contributions as a percent of household
income generally decrease as household income
increases. The 2001 survey found similar results,
which are displayed in Table 1.3. Contributing
households in the under $25,000 income group
gave an average of 4.2 percent of their household
income, which was the highest among all other
income groups. In contrast, the $100,000 or more
income group gave only 2.7 percent of their house-
hold income.

The relationship between household income
and giving can also be analyzed in terms of the
percent of total household income given as charitable
contributions. In 2000, 37.1 percent of contribut-
ing households gave less than 1 percent of their
total household income, 26 percent gave between 1
and 2.99 percent, 11 percent gave between 3 and
4.99 percent, and 18 percent of households gave 5
percent or more (Table 1.4). About half of con-
tributing households gave more than 1.4 percent
of their annual income to charitable causes.

Household Decision Makers

Fifty-nine percent of respondents who said they
lived in households with more than one adult were
asked who in the household was most involved in
deciding which organizations to support. These
results are displayed in Table 1.5. In just over 40
percent of all households, the respondents said they
themselves were the most involved in the decision
making about giving, while in 44.2 percent of all
households the respondent and the respondent’s
spouse or partner made decisions jointly. In 9.6
percent of all households, the respondent’s spouse
or partner was the most involved in decision mak-
ing, while about 3 percent of respondents said that
someone else was most involved. Households
where the respondent made the giving decisions
jointly with a spouse or partner were significantly
more likely to have made a contribution, compared
to all other households. These houscholds gave
significantly more, on average, than did households
where only the respondent was involved ($2,299
versus $1,573, respectively).

Figure 1.5 Percentage of Household Income Contributed by Income Level (Contributing Households Only)

All contributing households
Under $25,000
$25,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000 or more

4.2%

Figure 1.6 Percentage of Households Contributing by Percent of Income Given
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HOUSEHOLDS WHERE THE RESPONDENT
MADE THE GIVING DECISIONS JOINTLY
WITH A SPOUSE OR PARTNER WERE
SIGNIFICANTLY MORE LIKELY TO HAVE
MADE A CONTRIBUTION, COMPARED TO
ALL OTHER HOUSEHOLDS.

Tahle 1.4 2000 Household Giving as a Percentage of Household Income

All households Contributing households
e GG e e osion

All households

Non-contributing 11.0% N/A N/A $30,458

Contributing 89.0% 100.0% $1,620 $56,535
Percentage of household income contributed

0% 11.8% N/A N/A $30,458

Less than 1% 32.7% 37.1% $246 $59,353

1.00%-1.99% 14.4% 16.3% $823 $57,825

2.00%—-2.99% 8.5% 9.6% $1,421 $58,588

3.00%-3.99% 54% 6.2% $1,986 $58,341

4.00%-4.99% 4.0% 4.5% $2,356 $53,484

5.00% or more 15.9% 18.0% $4,978 $50,257

Did not report amount 7.4% 8.2% N/A $52.895

of contribution
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Tahle 1.5 2000 Household Giving: Who Makes Giving Decisions?

Who in the household is considered most involved in
deciding which organizations to give to?

All households'

Contributing households’

PERCENTAGE

PERCENTAGE
MAKING FORMAL

AVERAGE AVERAGE PERCENTAGE

AVERAGE HOUSEHOLD OF HOUSEHOLD

CONTRIBUTION ~ CONTRIBUTION INCOME  INCOME CONTRIBUTED
Respondent 40.4% 91.3% $1,573 $64,191 2.8%
Respondent’s spouse or partner 9.6% 88.4% $1,796 $60,244 3.4%
Both respondent and respondent’s spouse or partner  44.2% 94.0% $2,299 $70,278 3.4%
Another household member 2.7% 88.0% $1,517 $80,102 2.3%
Someone else 3.1% 73.8% $1,458 $54,006 3.3%

"Excludes single-person households.

|
Figure 1.7 Household Giving Levels by Who Makes Giving Decisions

Respondent

Respondent’s spouse or partner

Both respondent and respondent’s
spouse or partner

Another household member

Someone else

Type of Organization Supported

Among contributing households, almost 69
percent reported giving to religious organizations.
About 43 percent gave to health-related organiza-
tions, 39.3 percent to human service organizations,
38.3 percent to youth development organizations,
and 33.8 percent to education-related organizations.
Environment organizations received contributions
from 21.5 percent of households, and arts and
culture/humanities organizations received contribu-
tions from 18.8 percent. Almost 13 percent of
households contributed to public and societal
benefit organizations, while 8.3 percent contributed
to foundations, and 7.1 percent contributed to
international or foreign programs. About 20
percent of households contributed to other
unspecified organization types.

Giving and Volunteering in the United States, 2001

Average contributions ranged from $1,358
given to religious organizations to $195 given to
the environment. Evidently, religious organizations
received significantly higher contributions com-
pared to other organizations. The second highest
average contribution was received by education-
related organizations ($508), followed by adult
recreation organizations ($371)) and youth devel-
opment organizations ($337).

About 53 percent of total dollar contributions
were given to religious organizations. An additional
10 percent of household contributions went to
educational organizations, followed by human
service organizations (7.8%), youth development
groups (5.9%), and health organizations (5.8%).
Over 17 percent of total dollar contributions were
shared by seven other types of organizations.
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Figure 1.8 Percentage of Contributing Households Giving to Organization Type

Adult recreation

Arts, culture, and humanities
Education

Environment, including animal welfare
Health

Human services

International or foreign programs
QOther

Private and community foundations
Public or societal benefit

Religious

Youth development

Figure 1.9 Average Contribution Among Households That Contribute to Organization Type

Adult recreation

Arts, culture, and humanities
Education

Environment, including animal welfare
Health
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Figure 1.10 Types of Informal Giving

Percentage giving to relatives

Percentage giving to friends,
neighbors, or strangers

I All Households [ Households that made an informal contribution

|
Table 1.6 2000 Household Giving by Organization Type

Contributing households Total contributions
R R
ORGANIZATION TYPE! TO ORGANIZATION TYPE ORGANIZATION TYPE
Adult recreation 6.7% $371 1.5%
Arts, culture, and humanities 18.8% $234 2.6%
Education 33.8% $508 10.1%
Environment, including animal welfare 21.5% $195 2.6%
Health 43.0% $224 5.8%
Human services 39.3% $337 7.8%
International or foreign programs 1.1% $254 1.1%
Other 19.9% $405 4.8%
Private and community foundations 8.3% $238 1.1%
Public or societal benefit 12.6% $251 1.8%
Religious 68.6% $1,358 53.3%
Youth development 38.3% $254 5.9%

'Total does not sum to 100% because respondent could give multiple responses.

|
Table 1.7 2000 Informal Household Giving

ALL HOUSEHOLDS A\ INFORNAL CONTRIBO N
Percentage of households making informal contributions 51.6% 100.0%
Percentage giving to relatives 40.8% 37.6%
Percentage giving to friends, neighbors, or strangers 26.2% 58.6%
Average informal household contribution $1,081 $2.137
Average household income $53,432 $58,231
Average informal contribution as a percentage of household income 2.4% 4.7%

Giving and Volunteering in the United States, 2001 INDEPENDENT SECTOR
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Informal Giving

Informal giving was defined as contributions given
to individuals such as relatives who did not live
with the respondent (including children and par-
ents) and to friends, neighbors, or strangers. Nearly
52 percent of all households made informal contri-
butions. The average informal contribution for all
households was $1,081, and $2,137 for contributing
households. Among households that made informal
contributions, 4.7 percent of household income was
given informally. Table 1.7 shows that households
that made informal contributions had a slightly
higher average household income versus that of all
households ($58,231 versus $53,432). Among infor-
mal contributors, 40.8 percent gave to relatives, and
26.2 percent gave to friends, neighbors, or strangers.
Only 15.4 percent gave to both categories.

Figure 1.11 Percent of Respondents that
Volunteered in the Past Year

44.2% Volunteered
— 55.8% Did Not Volunteer

Volunteering: An Overview

Volunteering provides a venue to help others in the
community and also offers a means to gain self-
fulfillment, skills, confidence, and a social network.
This section describes volunteering among respon-
dents in terms of the following:

m Frequency of volunteering in the past 12 months
and in the past month;

m Hours served in the past month;

m Household income;

m Types of organizations served by volunteering; and
m Informal volunteering.

Frequency of Volunteering

In 2000, 83.9 million individuals (adults over

the age of 21) volunteered at some time during the
previous 12 months, and represented 44.2 percent
of the U.S. population. Over 27 percent had
volunteered within the past month and spent on
average just over 24 hours participating in volun-
teering activities.

Volunteering Hours in the Past Month

Table 1.9 displays the hours spent volunteering in
the past month, for all respondents and for past-
month volunteers. More than 27 percent of all
respondents volunteered in the past month.
Among these past-month volunteers, 17.6 percent
volunteered fewer than 5 hours. More than 18 per-
cent volunteered between 5 and 9.99 hours, while
an additional 23 percent volunteered between 10
and 19.99 hours, and 14 percent served between

Figure 1.12 Hours Volunteered in the Past Month (Volunteers Only)

Less than 5 hours but more than 0 hours
5-9.99 hours

10-14.99 hours

15-19.99 hours

20-24.99 hours

25-29.99 hours

30 or more hours
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20 and 29.99 hours. Twenty-six percent of past-
month volunteers served 30 or more hours.

Household Income

Table 1.10 explores the relationship between volun-
teering and household income. It displays the percent
of respondents in each household income category
that volunteered in the past 12 months and in the
past month, and the average hours volunteered.

In households with an annual income under
$25,000, about 27 percent of respondents volun-
teered in the past year, while 15.3 percent had vol-
unteered in the past month for an average of 21.6
hours. In households with an annual income
between $25,000 and $49,999, 38 percent of these
respondents had volunteered in the past 12
months, and 24 percent had volunteered in the
past month for an average of 22.7 hours. Over half
of respondents in households with annual incomes
between $50,000 and $74,999 volunteered in the

Table 1.8 2000 Volunteering (Formal)

past 12 months, and 32 percent had volunteered in
the past month for an average of 23.5 hours. In
households with annual incomes between $75,000
and $99,999 per year, nearly 57 percent of these
respondents had volunteered in the past 12
months, and 35 percent had volunteered in the
past month. Among past-month volunteers in this
household income category, an average of 26.6
hours were volunteered. Just about 56 percent of
respondents living in households with an annual
income of $100,000 or more volunteered in the
past 12 months, and 38 percent had volunteered in
the past month for an average of 27.1 hours.

Although in general a higher proportion of
respondents from higher income households volun-
teered in the past year, these differences were
significant only between the two lowest income
categories. Similarly, past-month volunteers from
higher income households reported more hours of
volunteering in the past month.

ALL RESPONDENTS PAST-YEAR VOLUNTEERS  PAST-MONTH VOLUNTEERS

Percentage of respondents 100.0% 44.2% 27.5%
Percentage who volunteered in past month 27.5% 62.7% 100.0%
Average hours volunteered in past month 6.6 15.1 24.2

Tahle 1.9 2000 Volunteering by Hours Volunteered

ALL RESPONDENTS PAST-MONTH VOLUNTEERS
Did not volunteer in past month 72.5% N/A
Volunteered in past month 27.5% 100.0%
Hours volunteered in past month
0 hours 72.5% N/A
Less than 5 hours 4.8% 17.6%
5-9.99 hours 51% 18.5%
10-14.99 hours 4.1% 14.8%
15-19.99 hours 2.2% 8.0%
20-24.99 hours 2.6% 9.4%
25-29.99 hours 1.1% 4.1%
30 or more hours 7.1% 25.7%
Did not report hours 0.6% 2.0%

Giving and Volunteering in the United States, 2001
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Tahle 1.10 2000 Volunteering by Household Income

All respondents Past-month volunteers
PERCENTAGE WHO PERCENTAGE WHO AVERAGE HOURS
VOLUNTEERED IN THE VOLUNTEERED IN PAST VOLUNTEERED IN
PAST 12 MONTHS MONTH PAST MONTH
Annual household income
Under $25,000 27.3% 15.3% 21.6
$25,000-$49,999 37.5% 24.4% 22.7
$50,000-$74,999 53.5% 32.0% 23.5
$75,000-$99,999 56.6% 35.2% 26.6
$100,000 or more 55.5% 38.3% 27.1

|
Figure 1.13 2000 Volunteering by Organization Type

Adult recreation
Arts, culture, and humanities
Education

Environment, including animal welfare

Health

Human services

International or foreign programs
QOther

Private and community foundations
Public or societal benefit

Religious organizations

Work-related

Youth development

M Volunteered in the past month I Volunteered in the past year
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ALTHOUGH IN GENERAL A HIGHER PROPORTION

OF RESPONDENTS FROM HIGHER INCOME

HOUSEHOLDS VOLUNTEERED IN THE PAST YEAR,

THESE DIFFERENCES WERE SIGNIFICANT ONLY

BETWEEN THE TWO LOWEST INCOME CATEGORIES.

|
Table 1.11 2000 Formal Volunteering hy Organization Type

Past-year volunteers

Past-month volunteers

Total volunteer hours

o, N
PAST 12 MONTHS! PAST MONTH TYPE IN PAST MONTH ORGANIZATION TYPE
Adult recreation 3.3% 0.7% ’ 1.9%
Arts, culture, and humanities 4.8% 1.0% 2 2.9%
Education 17.3% 4.5% 18.5 12.6%
Environment, including animal welfare 4.8% 1.1% 26.0 4.2%
Health 18.0% 3.8% 16.4 9.2%
Human services 15.5% 3.5% 17.2 9.1%
International or foreign programs 1.0% 0.2% 2 0.4%
Other 6.9% 2.2% 17.9 5.9%
Private and community foundations 5.1% 1.2% 13.7 2.5%
Public or societal benefit 9.2% 2.2% 15.5 5.1%
Religious organizations 43.4% 12.2% 15.6 28.4%
Work-related 2.3% 0.4% : 0.9%
Youth development 14.9% 4.0% 26.0 15.7%

'Total does not sum to 100% because respondent could give multiple responses.

?Estimate suppressed due to small cell size.

Giving and Volunteering in the United States, 2001
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Distribution of Volunteer Activities

by Type of Charity

Volunteers were asked to identify the type of chari-
table organizations to which they gave their time.
Figure 1.13 shows the percentage of the respondents
reporting voluntary assignments, the distribution
of assignments by activity, and the proportion of
past-year and past-month volunteers for that
organization type.

The organizations that attracted the highest per-
centage of volunteers were: religious organizations,
health-related organizations, educational groups,
human service organizations, and youth develop-
ment organizations. Least frequently mentioned
organization types included: public or societal
groups, private and community foundations, and
environmental/animal welfare organizations.

The average number of hours volunteered for
each organization type among the volunteers who
served these organizations is presented in Table
1.11. Volunteers for youth development and envi-
ronmental/animal welfare organizations volun-
teered the most hours, an average of 26 per month.

Volunteers to religious organizations served about
16 hours per month.

Another way to look at organizations served is
to determine their share of all hours volunteered.
Religious organizations received the largest share of
all hours volunteered in the past month, about 28
percent of all hours. Youth development received
15.7 percent, and education organizations received
12.6 percent of all hours. Health-related and
human services organizations each received about 9
percent. These results are also displayed in Table 1.11.

Informal Volunteering

Respondents were also asked whether they had
done any informal volunteering in the past year
and past month. Informal volunteering was defined
as unpaid work done for people outside the house-
hold and not within the context of a formal service
organization. Informal volunteering included activ-
ities such as helping a neighbor, shopping for an
elderly person, and babysitting the children of a
friend, but excluded help given to family members
who live in the same household as the respondent.

Tahle 1.12 2000 Informal Volunteering

ALL RESPONDENTS INFORMAL VOLUNTEERS INFORMAL VOLUNTEERS
(PAST YEAR) (PAST MONTH)
Percentage who volunteered informally in past month 60.8% 76.9% 100.0%
Average informal volunteer hours in past month 154 19.6 25.7
Average household income $58,030 $60,851 $61,289

Tahle 1.13 2000 Household Giving and Use of the Internet

ALL RESPONDENTS CONTRIBUTING HOUSEHOLDS

Respondents with Internet access 60.0% 63.6%
Among those with Internet access

Households that have usgd the Internet to find out more 14.3% 15.0%

about a charitable organization

H'ouseholds that have made a charitable donation 26% 28%

via the Internet
Among those who have made donations via the Internet

Households in which online contributions have replaced N/A 17.3%

other contribution methods

INDEPENDENT SECTOR
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Table 1.12 displays results for informal volun-
teering. About 61 percent of all respondents said
that they had done some informal volunteering in
the past month, while 77 percent of those who had
informally volunteered in the past 12 months had
also volunteered in the past month. Those who
informally volunteered in the past month spent
about 26 hours, on average, on these activities.

Internet Use
A new area of interest addressed by the 2001
Giving and Volunteering survey is the use of the
Internet to obtain information about charitable
organizations and volunteering opportunities, as
well as to make contributions and volunteer online.
Table 1.13 displays results on household giving
and Internet use. About 60 percent of all respon-
dents reported having some kind of access to the
Internet. This proportion increased to nearly 64
percent among respondents living in contributing
households. Among those households with a
respondent with Internet access, about 14 percent
of all households and 15 percent of contributing
households reported that they had used the Inter-
net to find information about a charitable organi-
zation. Additionally, 2.8 percent of contributing
households reported that they had made a dona-
tion via the Internet. Among those contributing
households that had ever made a donation via
the Internet, more than 17 percent reported that
online methods of contributing had replaced
other contribution methods for their household.
Table 1.14 displays results related to volunteer-
ing and Internet use. About 73 percent of past-year
volunteers reported some kind of Internet access.

Among those volunteers, about 13 percent reported
that they had used the Internet to search for or learn
about volunteer opportunities. About 4 percent of
volunteers with Internet access reported that they
had volunteered over the Internet doing such activi-
ties as mentoring, tutoring, or developing websites.

Figure 1.14 Contributing Households With
Internet Access

36.4% Do Not Have Access
— 63.6% Have Access

Have Access

- ——————

Have Used the Internet
15.0% to Find out More About a
Charitable Organization

2.8% Made a Charitable
Donation via the Internet

- ——————

Made a Charitable
Donation via the Internet

Online Contributions
17.3% Have Replaced Other
Contribution Methods

Table 1.14 2000 Volunteering and Use of the Internet

ALL RESPONDENTS PAST-YEAR VOLUNTEERS

Respondents with Internet access 60.0% 13.2%
Among respondents with Internet access

Used the Internet to search for volunteer opportunities,

learn about volunteer opportunities, or do other 10.2% 13.2%

similar activities
Among volunteers with Internet access

Volunteered over the Internet doing such things as

mentoring, tutoring, or website development in the 3.2 4.0%

past 12 months
Among all volunteers

Learned about a volunteering opportunity via an Internet 97 33%

advertisement or responded to a solicitation over the Internet

Giving and Volunteering in the United States, 2001
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Motivations for Giving and
Volunteering

Financial contributions for individuals are an essential component

of the funding stream for many nonprofit organizations, and many of
these same organizations depend on volunteers to provide services.
This relationship between donors, volunteers, and organizations exists
because of the well-documented generosity of Americans, who give and
volunteer to causes for a variety of reasons. So, what motivates someone
to engage in a philanthropic activity? What characteristics distinguish
those who give and volunteer from those who do not? Chapter 2
explores which motives, background, experiences, behaviors, and/or
situations relate most strongly to the actual giving and volunteering
patterns of survey respondents. Highlights include the power of the
ask, attitudes towards charitable organizations, types of organizations
supported, and perceptions of the effectiveness of religious congregations.

This chapter also identifies some reasons why respondents did not

volunteer or why their household did not make a financial contribution.




Giving and Motivations to Give

Respondents were asked how important particular
reasons were in their decision to contribute to a
charitable organization. Factors that may motivate
giving include the following:

m Being asked to give;

m Attitudes toward charities in general;

m Perceptions of the effectiveness of local religious
organizations in addressing an array of human needs;
m Specific reasons for which households give;

= Respondent perceptions about their household
financial security; and

B Specific reasons for not giving, among those who
did not contribute.

The Power of the Ask
All Giving and Volunteering surveys since 1988 have
revealed that being asked to give has a strong and

significant association with giving behavior.

The results for this association are displayed in
Table 2.1. Overall, contributing households were
more likely to have received a personal request for
contributions than were non-contributing house-
holds (61.0% versus 23.1%).

Contributing households that were asked to give
made significantly higher contributions compared
to households that were not asked ($1,945 versus
$1,114). Additionally, these households also gave a
significantly higher proportion of their household
income, compared to those not receiving requests
to contribute (3.5% versus 2.7%).

Attitudes Toward Charities

People’s attitudes about the need for charities, their
trustworthiness, and their effectiveness may
influence whether a person gives, as well as how

Figure 2.1 The Power of the Ask

Asked

Not Asked

M Percentage of all households Percentage of contributing households

Percentage of non-contributing households

|
Figure 2.2 Differences in Annual Household Contributions Based on the Ask (Contributing Households Only)

Asked
Not Asked

Figure 2.3 Differences in Percentage of Household Income Given Based on the Ask

(Contributing Households Only)

Asked 3.5%
Not Asked 2.1%
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Table 2.1 The Power of the Ask and Household Giving

Were you or the members of your household personally asked

to make a charitable contribution in 20007

YES NO
Percentage of all households 56.6% 43.4%
Percentage of contributing households 61.0% 39.0%
Percentage of non-contributing households 23.1% 76.9%
Average household contribution (contributing households only) $1,945 $1,114
Average cgntribution as a percentage of household income 35% 279
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 57.0% 43.0%
Female 56.3% 43.7%
Race/ White (non-Hispanic) 60.2% 39.8%
Ethnicity Black/African-American (non-Hispanic) 48.8% 51.2%
Other (non-Hispanic) 48.3% 51.7%
Hispanic (all races) 36.8% 63.2%
Age 21-29 44.8% 55.2%
30-39 53.8% 46.2%
40-49 61.8% 38.2%
50-64 61.8% 38.2%
65+ 55.4% 44.6%
Education Less than high school 35.3% 64.7%
High school graduate 49.5% 50.5%
Some technical school or some college 58.1% 41.9%
Marital Married 62.5% 37.5%
Status Living with a partner 50.5% 49.5%
Divorced 57.2% 42.8%
Separated 43.9% 56.1%
Widowed 53.0% 47.0%
Single 47.7% 52.3%
Income Under $25,000 42.0% 58.0%
$25,000-$49,999 51.3% 48.7%
$50,000-$74,999 67.0% 33.0%
$75,000-$99,999 67.7% 32.3%
$100,000 or more 72.1% 27.9%
Childrenin  Yes 55.7% 44.3%
Housshold 57.0% 43.0%

Giving and Volunteering in the United States, 2001
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much is given. Survey respondents were asked
whether they agreed or disagreed with the following
series of statements about charitable organizations:

m The need for charitable organizations is greater
now than five years ago.

m Most charitable institutions are honest in their
use of donated funds.

m Charitable organizations play an important role
in speaking out on important issues.

m The government has a basic responsibility to take
care of people who can't take care of themselves.

m It is in my power to do things that improve the
welfare of others.

Opverall, the majority of household respondents
agreed with these statements. These results are dis-
played in Tables 2.2-2.6.

A significantly larger proportion of contributing
households than non-contributing households
agreed with the statement that it was within their
power to do things to improve the welfare of others
(85.8% versus 72.5%) (Table 2.2). This was also
true for the statement that most charitable institu-
tions are honest in their use of funds (62.9% versus
54.3%) (Table 2.3), and for the statement that
charitable organizations play an important role in
speaking out about important issues (79.7% versus
69.5%) (Table 2.4).

For the statement that the government has a
basic responsibility to take care of people who can’t

take care of themselves, proportionately fewer
contributing households agreed, compared to their
non-contributing counterparts (73.1% versus 81.8%)
(Table 2.5). Contributing and non-contributing
households did not differ significantly on their
opinion regarding the need for charitable organiza-
tions (72.0% versus 71.6%) (Table 2.6).

In Figure 2.4, houscholds whose respondent agreed
that charitable institutions are honest in their use of
donated funds, gave on average $1,743, while house-
holds whose respondent disagreed gave only $1,385.

Households whose respondent agreed that the
government has a responsibility to take care of peo-
ple who can't take care of themselves gave $1,448.
This compares to an average household contribu-
tion of $2,133 among those households whose
respondent disagreed with the statement. Table 2.5
shows these same households gave significantly
more of their total income to charity (3.7%) than
those households that agreed (2.9%).

Table 2.7 displays the percentage of contribut-
ing households that agreed with the attitude
statements by the type of organization supported.
The proportion that agreed with each statement
was about the same for all contributing households
regardless of organization supported.

Perceptions About the Effectiveness of

Local Religious Organizations

Respondents were also asked a series of questions
to assess their perceptions about the effectiveness

|
Figure 2.4 Annual Household Contributions and Attitudes Towards Charitable Organizations

The need for charitable organizations _m ‘

is greater now than five years ago

Most charitable institutions are ﬁﬂﬂ

honest in their use of donated funds

Charitable organizations play an

important role in speaking out on
important issues

The government has a basic

responsibility to take care of people
who can't take care of themselves

[t is in my power to do things that $1,682
improve the welfare of others ‘

W Agree Disagree
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Table 2.2 Giving and Attitudes Toward Charities: It is in my power to do things that improve
the welfare of others

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 84.3% 14.2% 1.5%
Percentage of respondents in contributing households 85.8% 12.9% 1.3%
Percentage of respondents in non-contributing households 72.5% 24.3% 3.2%
Average household contribution (contributing households only) $1,682 $1,297 !
Average contribution as a percentage of household income 3.9% 28% 1
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 83.7% 15.0% 1.3%
Female 84.8% 13.5% 1.7%
Race/ White (non-Hispanic) 85.1% 13.5% 1.4%
Ethnicity Black/African-American (non-Hispanic) 83.0% 15.3% 1.7%
Other (non-Hispanic) 79.0% 19.0% 1.9%
Hispanic (all races) 83.1% 15.1% 1.9%
Age 21-29 85.0% 14.5% 0.5%
30-39 86.6% 11.9% 1.5%
40-49 87.1% 11.3% 1.6%
50-64 83.7% 15.2% 1.1%
65+ 77.9% 19.0% 3.1%
Education Less than high school 78.2% 18.8% 3.0%
High school graduate 81.2% 16.5% 2.2%
Some technical school or some college 85.3% 13.8% 0.8%
College_graduate or some additional 90.0% 9.4% 0.7%
professional school
Marital Married 86.4% 12.2% 1.5%
Status Living with a partner 85.9% 13.4% 0.7%
Divorced 83.9% 14.6% 1.5%
Separated 75.0% 22.0% 3.0%
Widowed 81.3% 16.9% 1.8%
Single 81.4% 17.5% 1.1%
Income Under $25,000 79.4% 17.8% 2.8%
$25,000-$49,999 83.7% 14.3% 2.1%
$50,000-$74,999 86.1% 13.6% 0.3%
$75,000-$99,999 87.4% 12.0% 0.7%
$100,000 or more 87.2% 11.7% 1.2%
Childrenin  Yes 85.8% 12.8% 1.4%
Household ——; 83.2% 15.2% 16%

! Estimate suppressed due to small cell size
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Tahle 2.3 Giving and Attitudes Toward Charities: Most charitable institutions are honest in their use of
donated funds

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 61.8% 31.2% 7.0%
Percentage of respondents in contributing households 62.9% 30.8% 6.3%
Percentage of respondents in non-contributing households 54.3% 33.9% 11.7%
Average household contribution (contributing households only) $1,743 $1,385 $1,525
Average contribution as a percentage of household income 3.2% 3.1% 31%
(contributing households only)
Percentage hy Respondent Demographic Characteristics
Gender Male 60.7% 32.8% 6.4%
Female 62.8% 29.7% 7.5%
Race/ White (non-Hispanic) 63.4% 30.4% 6.3%
Ethinicity Black/African-American (non-Hispanic) 52.5% 40.5% 71.1%
Other (non-Hispanic) 55.2% 36.3% 8.5%
Hispanic (all races) 63.9% 25.5% 10.6%
Age 21-29 70.1% 23.4% 6.5%
30-39 64.4% 30.2% 54%
40-49 61.7% 31.4% 7.0%
50-64 59.3% 33.5% 7.2%
65+ 53.8% 37.0% 9.3%
Education Less than high school 54.2% 35.9% 9.9%
High school graduate 58.5% 34.8% 6.7%
Some technical school or some college 61.4% 32.2% 6.9%
e s To0 286% 64%
Marital Married 62.5% 31.1% 6.4%
Status Living with a partner 62.5% 32.1% 5.4%
Divorced 62.8% 31.6% 5.7%
Separated 56.6% 34.1% 9.3%
Widowed 57.6% 34.2% 8.2%
Single 63.3% 28.8% 7.9%
Income Under $25,000 56.1% 35.9% 8.0%
$25,000-$49,999 60.3% 32.2% 7.4%
$50,000-$74,999 62.3% 30.5% 7.2%
$75,000-$99,999 67.5% 27.3% 51%
$100,000 or more 67.8% 26.4% 5.8%
Childrenin  Yes 64.4% 29.1% 6.5%
Household s 60.1% 32.7% 7.2%
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Table 2.4 Giving and Attitudes Toward Charities: Charitable organizations play an important role

in speaking out on important issues

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 78.5% 17.6% 3.9%
Percentage of respondents in contributing households 79.7% 17.0% 3.4%
Percentage of respondents in non-contributing households 69.5% 22.71% 1.8%
Average household contribution (contributing households only) $1,601 $1,743 $1,445
,E\Cvoe[:;ar,?te):uctci):;rihbouut;c;?1 Oeizsaop:ﬁ)rgentage of household income 31% 33% 31%
Percentage by Respondent Demographic Characteristics
Gender Male 74.3% 21.6% 4.1%
Female 82.3% 14.0% 3.8%
Race/ White (non-Hispanic) 78.5% 18.0% 3.5%
Ethnicity Black/African-American (non-Hispanic) 76.6% 19.3% 4.1%
Other (non-Hispanic) 17.7% 17.6% 4.8%
Hispanic (all races) 81.8% 12.7% 5.5%
Age 21-29 88.4% 9.6% 2.0%
30-39 83.4% 13.5% 3.1%
40-49 81.6% 16.2% 2.3%
50-64 71.5% 24.2% 4.3%
65+ 67.8% 23.9% 8.3%
Education Less than high school 70.8% 19.9% 9.2%
High school graduate 80.1% 16.7% 3.2%
Some technical school or some college 79.3% 17.7% 3.1%
sfescns s ToT% 17.4% 29%
Marital Married 79.1% 17.2% 3.7%
Status Living with a partner 82.3% 15.0% 27%
Divorced 78.3% 15.4% 6.3%
Separated 68.8% 23.0% 8.2%
Widowed 74.3% 21.1% 4.5%
Single 80.7% 16.7% 2.6%
Income Under $25,000 75.3% 18.4% 6.3%
$25,000-$49,999 80.0% 16.4% 3.6%
$50,000-$74,999 81.0% 16.1% 2.9%
$75,000-$99,999 77.8% 19.4% 2.8%
$100,000 or more 76.1% 20.1% 3.8%
Childrenin  Yes 83.4% 13.5% 3.2%
Household 75.1% 20.5% 4.4%
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Tahle 2.5 Giving and Attitudes Toward Charities: The government has a hasic responsibility to
take care of people who can’t take care of themselves

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all households 74.0% 23.2% 2.8%
Percentage of respondents in contributing households 73.1% 24.1% 2.8%
Percentage of respondents in non-contributing households 81.8% 15.8% 2.4%
Average household contribution (contributing households only) $1,448 $2,133 $1,898
,(Ac\/oer:?r,cigsuct(i)r?;rihbou:;(:;oalZSaO[:](T;;:entage of household income 299% 37% 3.9%
Percentage hy Respondent Demographic Characteristics
Gender Male 72.7% 25.0% 2.3%
Female 75.3% 21.5% 3.1%
Race/ White (non-Hispanic) 711.3% 25.8% 2.9%
Ethinicity Black/African-American (non-Hispanic) 85.8% 12.2% 2.0%
Other (non-Hispanic) 17.7% 20.6% 1.8%
Hispanic (all races) 79.7% 17.5% 2.8%
Age 21-29 81.0% 18.9% 0.1%
30-39 71.5% 26.4% 2.1%
40-49 75.8% 21.9% 2.3%
50-64 71.4% 24.9% 3.7%
65+ 71.8% 22.1% 5.5%
Education Less than high school 81.1% 16.9% 2.0%
High school graduate 76.5% 20.6% 2.9%
Some technical school or some college 72.9% 24.8% 2.3%
e s 68.7% 27.9% 4%
Marital Married 711.7% 25.2% 3.1%
Status Living with a partner 78.8% 19.0% 2.2%
Divorced 78.3% 19.9% 1.8%
Separated 77.0% 19.1% 3.9%
Widowed 73.6% 23.4% 3.0%
Single 79.3% 19.6% 1.1%
Income Under $25,000 78.8% 19.5% 1.7%
$25,000-$49,999 78.8% 18.0% 3.1%
$50,000-$74,999 70.6% 26.8% 2.6%
$75,000-$99,999 66.2% 30.2% 3.7%
$100,000 or more 68.8% 28.3% 2.9%
Childrenin  Yes 75.2% 22.1% 2.1%
Household s 73.2% 23.6% 3.2%
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Table 2.6 Giving and Attitudes Toward Charities: The need for charitable organizations is
greater now than five years ago

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 71.9% 23.7% 4.4%
Percentage of respondents in contributing households 72.0% 24.0% 4.0%
Percentage of respondents in non-contributing households 71.6% 21.4% 7.0%
Average household contribution (contributing households only) $1,565 $1,785 $1,631
,E\C\/Oe[:?r,?suctci):;rihbouut;c;r; oeizsaop:ﬁ)rgentage of household income 31% 399% 36%
Percentage by Respondent Demographic Characteristics
Gender Male 67.9% 27.1% 5.0%
Female 75.6% 20.6% 3.8%
Race/ White (non-Hispanic) 69.6% 26.3% 4.0%
Ethnicity Black/African-American (non-Hispanic) 80.0% 15.5% 4.6%
Other (non-Hispanic) 73.5% 20.4% 6.1%
Hispanic (all races) 79.1% 16.2% 4.8%
Age 21-29 76.2% 19.3% 4.5%
30-39 75.5% 22.3% 2.3%
40-49 73.8% 22.8% 3.4%
50-64 68.4% 26.4% 5.3%
65+ 65.4% 21.5% 7.1%
Education Less than high school 74.4% 20.2% 5.4%
High school graduate 76.3% 20.1% 3.6%
Some technical school or some college 71.5% 24.5% 4.0%
sfescns s 65.8% 28.9% 52%
Marital Married 70.2% 25.4% 4.4%
Status Living with a partner 73.8% 23.4% 2.9%
Divorced 76.9% 15.3% 1.8%
Separated 70.8% 21.8% 1.3%
Widowed 74.7% 22.5% 2.8%
Single 76.0% 20.2% 3.8%
Income Under $25,000 77.2% 17.8% 5.1%
$25,000-$49,999 73.8% 22.1% 4.1%
$50,000-$74,999 71.4% 25.3% 3.3%
$75,000-$99,999 67.5% 28.6% 3.9%
$100,000 or more 64.5% 29.3% 6.2%
Childrenin  Yes 75.4% 20.9% 3.7%
Household 69.7% 256% 4.8%
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Tahle 2.7 Attitudes Toward Charities and Type of Organization Supported

Percentage of contributing households that agreed with the following statement

CHARITABLE THE GOVERNMENT

oo, WA TR <R ERER

FIVE YEARS AGO DONATED FUNDS out Oz\lSISl\ﬂFE(SJRTANT WH%F%\}TETNITSAEKLE/ECSARE WELFARE OF OTHERS
Adult recreation 72.5% 64.4% 79.6% 71.2% 86.3%
Arts, culture, and humanities 70.8% 65.9% 80.8% 711.5% 87.7%
Education 72.3% 66.2% 82.7% 72.5% 89.5%
Environment, including animal welfare ~ 72.6% 66.4% 82.7% 13.7% 86.6%
Health organizations 712.1% 68.1% 83.9% 73.6% 89.3%
Human services 712.1% 67.9% 83.3% 75.9% 88.9%
International or foreign programs 69.7% 64.9% 82.6% 72.0% 85.4%
Other types of organizations 69.4% 70.2% 82.1% 71.6% 90.3%
Private and community foundations 68.5% 70.5% 79.6% 67.5% 88.4%
Public or societal benefit 68.4% 63.8% 82.3% 71.8% 89.6%
Religious organizations 67.2% 70.4% 87.5% 75.8% 91.4%
Youth development 71.5% 62.8% 81.0% 73.7% 85.4%

effective in providing care for the elderly (Table
2.10), while 69.8 percent reported that religious
organizations were very or somewhat effective in
reducing racial and ethnic tensions (Table 2.11).
Attitudes about religious organizations effective-
ness seem to be associated with the amount of
household contribution, particularly in the areas of
alleviating hunger and reducing racial tensions. For

of local religious organizations to address social
problems. These social problems included:

m Hunger;

m Homelessness;

m Elder care; and

m Racial and ethnic tensions.

Response options were very effective, somewhat
effective, and not at all effective. These results are
displayed in Tables 2.8-2.11.

In most households, respondents felt that local
religious organizations were very or somewhat
effective in dealing with all of these social prob-
lems. About 89 percent of household respondents
said that religious organizations were very or some-
what effective in alleviating hunger (Table 2.8);
77.7 percent thought religious organizations were
very or somewhat effective in reducing homeless-
ness (Table 2.9). More than 82 percent said that

religious organizations were very or somewhat

INDEPENDENT SECTOR

both these attitudes, households where the respon-
dent thought that religious organizations were very
effective gave significantly more than did the
households finding them somewhat or not at all
effective ($1,964 versus $1,539 and $1,237 for
alleviating hunger, $2,122 versus $1,520 and
$1,609 for reducing racial tensions).

Giving as a percentage of houschold income
was also associated with perceptions about religious
organizations. Households that rated religious organ-
izations as very effective generally gave the highest
proportion of household income, and households
rating them as not at all effective gave the least.

Giving and Volunteering in the United States, 2001




Table 2.8 Giving and Attitudes: Effectiveness of Local Religious Organizations
in Alleviating Hunger

REFUSED/

VERY SOMEWHAT NOT AT ALL DON'T KNOW
Percentage of all respondents 24.4% 65.0% 1.3% 3.3%
Percentage of respondents in contributing households 24.9% 65.6% 6.8% 2.7%
Percentage of respondents in non-contributing households 20.5% 61.7% 10.8% 7.0%
Average household contribution (contributing households only) ~ $1,964 $1,539 $1,237 $1,426
Average contribution as a percentage of household 40% 29% 95% 23%
income (contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 21.7% 65.6% 9.2% 3.5%
Female 26.8% 64.4% 5.7% 3.1%
Race/ White (non-Hispanic) 23.5% 67.0% 6.4% 3.1%
Ethnicity Black/African-American (non-Hispanic) 255% 62.4% 10.9% 1.2%
Other (non-Hispanic) 19.3% 65.5% 1.8% 1.4%
Hispanic (all races) 33.3% 53.5% 9.2% 4.0%
Age 21-29 20.0% 67.2% 9.4% 3.4%
30-39 23.6% 65.9% 1.3% 3.2%
40-49 24.8% 64.9% 1.7% 2.6%
50-64 25.3% 64.4% 7.2% 3.1%
65+ 28.0% 62.4% 5.1% 4.5%
Education Less than high school 30.8% 56.7% 7.6% 4.9%
High school graduate 23.3% 66.3% 1.5% 2.9%
Some technical school or some college 24.4% 66.2% 1.3% 2.1%
College graduate or some additional 92.3% 66.5% 71% 41%
professional school
Marital Married 25.2% 65.6% 5.8% 3.4%
Status Living with a partner 14.5% 72.4% 11.1% 2.0%
Divorced 26.3% 56.8% 11.6% 5.3%
Separated 32.0% 59.8% 5.4% 2.8%
Widowed 22.9% 63.4% 10.4% 3.3%
Single 22.6% 63.6% 10.7% 3.1%
Income Under $25,000 29.3% 58.3% 8.6% 3.8%
$25,000-$49,999 25.3% 65.6% 6.2% 2.9%
$50,000-$74,999 23.2% 65.0% 8.1% 3.7%
$75,000-$99,999 19.4% 70.4% 8.3% 1.9%
$100,000 or more 21.4% 68.8% 6.0% 3.8%
Childrenin  Yes 25.0% 65.0% 6.8% 3.2%
Household 24.1% 64.9% 7.1% 3.3%
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Tahle 2.9 Giving and Attitudes: Effectiveness of Local Religious Organizations in Reducing Homelessness

REFUSED/

VERY SOMEWHAT NOT AT ALL DON'T KNOW
Percentage of respondents in contributing households 13.8% 64.6% 16.9% 4.7%
Percentage of respondents in non-contributing households 16.8% 55.3% 20.7% 7.2%
Average household contribution (contributing households only) ~ $1,893 $1,609 $1,525 $1,389
Average contri_but@on as a percentage of household 39% 31% 98% 98%
income (contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 14.3% 62.4% 18.7% 4.6%
Female 14.4% 64.2% 15.8% 5.6%
Race/ White (non-Hispanic) 12.0% 66.1% 16.5% 5.4%
Ethnicity Black/African-American (non-Hispanic) 19.8% 57.1% 20.6% 2.5%
Other (non-Hispanic) 11.6% 60.7% 20.1% 7.6%
Hispanic (all races) 27.1% 53.1% 15.2% 4.6%
Age 21-29 18.5% 60.5% 18.6% 2.4%
30-39 13.4% 63.1% 18.8% 4.7%
40-49 12.1% 67.6% 16.0% 4.3%
50-64 13.1% 63.5% 18.0% 5.4%
65+ 16.2% 60.8% 14.1% 8.9%
Education Less than high school 26.5% 49.8% 16.1% 7.6%
High school graduate 13.7% 65.0% 16.6% 4.7%
Some technical school or some college 12.8% 64.6% 18.7% 3.9%
Marital Married 13.1% 66.2% 15.3% 54%
Status Living with a partner 13.7% 61.8% 20.9% 3.6%
Divorced 19.5% 52.6% 23.1% 4.8%
Separated 20.5% 57.2% 14.0% 8.3%
Widowed 14.5% 56.7% 25.1% 3.7%
Single 16.1% 60.4% 20.1% 3.4%
Income Under $25,000 19.8% 53.5% 19.9% 6.8%
$25,000-$49,999 16.1% 64.4% 14.6% 4.9%
$50,000-$74,999 11.3% 67.0% 16.9% 4.8%
$75,000-$99,999 8.4% 67.7% 18.8% 5.1%
$100,000 or more 12.8% 65.4% 18.2% 3.6%
Childrenin  Yes 15.0% 64.1% 16.3% 4.6%
Household 14.0% 62.8% 17.8% 5.4%
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Tahle 2.10 Giving and Attitudes: Effectiveness of Local Religious Organizations in
Providing Care for the Elderly

REFUSED/

VERY SOMEWHAT NOT AT ALL DON'T KNOW
Percentage of all respondents 23.6% 58.7% 13.1% 4.6%
Percentage of respondents in contributing households 22.6% 60.2% 13.2% 4.0%
Percentage of respondents in non-contributing households 28.7% 50.5% 12.9% 7.9%
Average household contribution (contributing households only) ~ $1,641 $1,599 $1,748 $1,395
ncoms ontiuting rowseatsany 4% B1% 30% 26%
Percentage by Respondent Demographic Characteristics
Gender Male 24.2% 58.3% 12.9% 4.6%
Female 23.0% 59.0% 13.4% 4.6%
Race/ White (non-Hispanic) 21.3% 61.5% 12.7% 4.5%
Ethnicity Black/African-American (non-Hispanic) 28.8% 55.3% 13.6% 2.3%
Other (non-Hispanic) 21.4% 57.2% 17.0% 4.4%
Hispanic (all races) 36.3% 43.3% 12.6% 1.8%
Age 21-29 31.6% 51.3% 12.3% 4.8%
30-39 22.9% 59.8% 12.9% 4.4%
40-49 21.9% 62.6% 11.7% 3.8%
50-64 21.1% 59.4% 15.5% 4.0%
65+ 21.8% 58.4% 13.1% 6.7%
Education Less than high school 33.9% 46.4% 12.8% 6.9%
High school graduate 23.4% 60.1% 12.3% 4.2%
Some technical school or some college 21.8% 61.7% 13.2% 3.3%
g?;ﬁi;s;z?iim{ some additional 20.2% 60.3% 14.2% 5.3%
Marital Married 22.2% 61.8% 11.7% 4.3%
Status Living with a partner 28.6% 51.6% 16.1% 3.7%
Divorced 24.8% 58.6% 11.0% 5.6%
Separated 23.6% 55.4% 12.9% 8.1%
Widowed 21.1% 54.2% 20.9% 3.8%
Single 28.1% 52.6% 14.4% 4.9%
Income Under $25,000 21.0% 54.2% 14.5% 4.3%
$25,000-$49,999 26.1% 57.2% 11.8% 4.9%
$50,000-$74,999 20.8% 59.1% 15.2% 4.9%
$75,000-$99,999 17.3% 68.1% 10.8% 3.8%
$100,000 or more 22.7% 59.7% 12.8% 4.8%
Childrenin  Yes 24.6% 59.1% 11.9% 4.4%
Household 22.9% 58.4% 13.9% 4.8%
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Tahle 2.11 Giving and Attitudes: Effectiveness of Local Religious Organizations in

Reducing Racial and Ethnic Tensions —

VERY SOMEWHAT NOT AT ALL DON'T KNOW
Percentage of all respondents 16.4% 53.4% 24.2% 6.0%
Percentage of respondents in contributing households 16.0% 54.5% 23.9% 5.6%
Percentage of respondents in non-contributing households 17.9% 46.9% 26.8% 8.4%
Average household contribution (contributing households only) ~ $2,122 $1,520 $1,609 $1,319
Average contribution as a percentage of household 19% 31% 27% 28%
income (contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 16.9% 50.5% 27.4% 5.2%
Female 15.9% 56.0% 21.3% 6.8%
Race/ White (non-Hispanic) 14.8% 55.2% 23.7% 6.3%
Ethnicity Black/African-American (non-Hispanic) 18.3% 52.3% 25.9% 3.5%
Other (non-Hispanic) 15.8% 48.2% 27.2% 8.8%
Hispanic (all races) 26.5% 45.1% 23.7% 4.7%
Age 21-29 18.0% 49.2% 30.1% 2.1%
30-39 15.1% 53.7% 26.5% 4.7%
40-49 15.3% 55.9% 23.6% 5.2%
50-64 15.5% 54.1% 23.3% 7.1%
65+ 19.1% 53.0% 17.5% 10.4%
Education Less than high school 25.2% 43.3% 23.6% 71.9%
High school graduate 15.4% 58.1% 20.1% 6.4%
Some technical school or some college 17.7% 50.5% 27.0% 4.8%
College graduate or some additional 11.7% 55.8% 26.7% 5.8%
professional school
Marital Married 16.2% 55.6% 22.2% 6.0%
Status Living with a partner 16.4% 49.4% 31.9% 2.3%
Divorced 17.9% 50.1% 22.3% 9.7%
Separated 19.3% 49.7% 19.2% 11.8%
Widowed 15.4% 48.3% 30.0% 6.3%
Single 16.2% 50.6% 28.9% 4.3%
Income Under $25,000 20.6% 49.5% 21.9% 8.0%
$25,000-$49,999 19.1% 52.6% 22.0% 6.3%
$50,000-$74,999 12.6% 57.7% 24.2% 5.5%
$75,000-$99,999 13.6% 56.7% 25.7% 4.0%
$100,000 or more 12.9% 50.8% 31.4% 4.9%
Childrenin  Yes 17.2% 54.3% 23.7% 4.8%
Household s 15.9% 52.7% 24.6% 6.8%
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IN TERMS OF GIVING AS A PERCENTAGE OF

HOUSEHOLD INCOME, HOUSEHOLDS THAT GAVE

OUT OF A RELIGIOUS BELIEF OR OBLIGATION

GAVE SIGNIFICANTLY MORE OF THEIR HOUSEHOLD

INCOME THAN DID HOUSEHOLDS NOT GIVING

FOR THIS REASON (4.3% VERSUS I1.9%).

Specific Reasons for Giving

Respondents who lived in contributing households
were asked a series of questions about why their
household made charitable contributions. Reasons
for giving comprised the following:

m They were personally asked to contribute.

m They wanted to get an income tax deduction.
m Their religious obligations or beliefs
encourage giving.

m Something is owed to the community.

m Those who have more should give to those
who have less.

The most common reason for giving was a belief
that those who have more should give to those who
have less (79.5%). Other frequently selected reasons
included feeling they owed something to the com-
munity (58.3%), being personally asked to con-
tribute (55.9%), and to fulfill religious obligations
(52.4%). A minority of contributing households
gave to get an income tax deduction (20.3%).
These results are displayed in Tables 2.12-2.16.

Households that selected a particular reason for
giving contributed significantly more than house-
holds that did not contribute for that reason.

This included $1,739 on average among house-
holds that were personally asked to contribute,
compared to $1,468 among those that did not
give for this reason (Table 2.12). Households that

Giving and Volunteering in the United States, 2001

contributed to get a tax deduction gave $2,482 on
average, compared to $1,403 among other con-
tributing households (Table 2.13). Houscholds that
contributed to fulfill religious obligations gave on
average $2,191, compared to $1,008 given by
other households (Table 2.14). Where households
contributed to repay something owed to the com-
munity, $1,872 was given on average, while other
households gave only $1,269 (Table 2.15). Finally,
households that gave out of a belief that those with
more should give to those with less contributed
$1,719, while other households contributed
$1,259 (Table 2.16). Overall, households that con-
tributed and indicated that the reason they did so
was to receive a tax deduction or to fulfill religious
obligations gave the highest average contribution
($2,482 and $2,191, respectively) among the
groups discussed above. Figure 2.5 shows annual
household contribution by reasons people give.

In terms of giving as a percentage of household
income, households that gave out of a religious
belief or obligation gave significantly more of their
household income than did households not giving
for this reason (4.3% versus 1.9%). Similar results
were found for households that gave because they
thought something was owed to the community
(3.4% versus 2.8%) and for respondents believing
that those who have more should give to those who
have less (3.3% versus 2.6%).
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Tahle 2.12 Reasons for Giving: Personally Asked to Contribute (Contributing Households Only)

YES NO
Percentage of contributing households 55.9% 44.1%
Average household contribution (contributing households only) $1,739 $1,468
Average contribution as a percentage of household income 31% 3.99%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 53.5% 46.5%
Female 57.0% 43.0%
Race/ White (non-Hispanic) 56.2% 43.8%
Ethnicity Black/African-American (non-Hispanic) 59.7% 40.3%
Other (non-Hispanic) 49.1% 50.9%
Hispanic (all races) 49.6% 50.4%
Age 21-29 49.8% 50.2%
30-39 56.2% 43.8%
40-49 61.5% 38.5%
50-64 57.0% 43.0%
65+ 49.1% 50.9%
Education Less than high school 45.8% 54.2%
High school graduate 50.6% 49.4%
Some technical school or some college 55.6% 44.4%
College graduate or some additional 63.7% 36.3%
professional school
Marital Married 56.9% 43.1%
Status Living with a partner 50.9% 49.1%
Divorced 57.8% 42.2%
Separated 49.0% 51.0%
Widowed 53.5% 46.5%
Single 53.5% 46.5%
Income Under $25,000 45.5% 54.5%
$25,000-$49,999 51.6% 48.4%
$50,000-$74,999 57.6% 42.4%
$75,000-$99,999 58.0% 42.0%
$100,000 or more 68.0% 32.0%
Childrenin ~ Yes 56.6% 43.4%
Housefold 54.5% 15.5%
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Tahle 2.13 Reasons for Giving: To Get a Tax Deduction (Contributing Households Only)

YES NO
Percentage of contributing households 20.3% 79.7%
Average household contribution (contributing households only) $2,482 $1,403
Average contribution as a percentage of household income 35% 31%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 20.9% 79.1%
Female 19.2% 80.8%
Race/ White (non-Hispanic) 20.8% 79.2%
Ethnicity Black/African-American (non-Hispanic) 20.0% 80.0%
Other (non-Hispanic) 19.6% 80.4%
Hispanic (all races) 14.9% 85.1%
Age 21-29 12.1% 87.9%
30-39 20.6% 79.4%
40-49 25.6% 74.4%
5064 22.6% 77.4%
65+ 16.1% 83.9%
Education Less than high school 12.4% 87.6%
High school graduate 15.9% 84.1%
Some technical school or some college 17.9% 82.1%
College graduate or some additional 29 3% 707%
professional school
Marital Married 22.1% 77.3%
SAS  iying with a partner 16.2% 83.8%
Divorced 9.5% 90.5%
Separated 15.8% 84.2%
Widowed 15.4% 84.6%
Single 15.4% 84.6%
Income Under $25,000 10.5% 89.5%
$25,000-$49,999 12.5% 87.5%
$50,000-$74,999 23.9% 76.1%
$75,000-$99,999 24.0% 76.0%
$100,000 or more 36.1% 63.9%
Childrenin ~ Yes 21.0% 79.0%
Housefold 19.4% 80.6%
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Tahle 2.14 Reasons for Giving: To Fulfill Religious Obligation or Belief (Contributing Households Only)

YES NO
Percentage of contributing households 52.4% 47.6%
Average household contribution (contributing households only) $2,191 $1,008
Average cqntribution as a percentage of household income 13% 19%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 52.0% 48.0%
Female 55.1% 44.9%
Race/ White (non-Hispanic) 53.8% 46.2%
Ethnicity Black/African-American (non-Hispanic) 59.8% 40.2%
Other (non-Hispanic) 41.8% 58.2%
Hispanic (all races) 53.5% 46.5%
Age 21-29 42.0% 58.0%
30-39 47.3% 52.7%
40-49 56.4% 43.6%
50-64 58.3% 41.7%
65+ 62.6% 37.4%
Education Less than high school 50.3% 49.7%
High school graduate 54.5% 455%
Some technical school or some college 50.9% 49.1%
College.graduate or some additional 56.5% 13.5%
professional school
Marital Married 58.0% 42.0%
Status Living with a partner 29.2% 70.8%
Divorced 54.1% 45.9%
Separated 58.4% 41.6%
Widowed 48.1% 51.9%
Single 44.7% 55.3%
Income Under $25,000 51.5% 48.5%
$25,000-$49,999 54.1% 45.9%
$50,000-$74,999 52.2% 47.8%
$75,000-$99,999 58.3% 41.7%
$100,000 or more 53.6% 46.4%
Childrenin ~ Yes 54.1% 45.9%
Housefold 53.4% 16.6%
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Table 2.15 Reasons for Giving: Something Is Owed to the Community (Contributing Households Only)

YES NO
Percentage of contributing households 58.3% 41.7%
Average household contribution (contributing households only) $1,872 $1,269
Average contribution as a percentage of household income 34% 28%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 54.1% 45.9%
Female 59.5% 40.5%
Race/ White (non-Hispanic) 57.9% 42.1%
Ethnicity Black/African-American (non-Hispanic) 55.3% 44.7%
Other (non-Hispanic) 53.1% 46.9%
Hispanic (all races) 54.3% 45.7%
Age 21-29 51.6% 48.4%
30-39 53.0% 47.0%
40-49 61.9% 38.1%
5064 61.5% 38.5%
65+ 54.3% 45.7%
Education Less than high school 44 9% 55.1%
High school graduate 52.9% 47.1%
Some technical school or some college 58.4% 41.6%
College graduate or some additional 64.4% 35.6%
professional school
Marital Married 58.1% 41.9%
Status Living with a partner 54.1% 45.9%
Divorced 46.5% 53.5%
Separated 54.7% 45.3%
Widowed 57.6% 42.4%
Single 55.3% 44.7%
Income Under $25,000 50.8% 49.2%
$25,000-$49,999 53.4% 46.6%
$50,000-$74,999 57.7% 42.3%
$75,000-$99,999 62.2% 37.8%
$100,000 or more 65.2% 34.8%
Childrenin ~ Yes 56.6% 43.4%
Housefold 57.2% 42.8%
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Tahle 2.16 Reasons for Giving: Those Who Have More Should Give to Those Who Have Less
(Contributing Households Only)

YES NO
Percentage of contributing households 79.5% 20.5%
Average household contribution (contributing households only) $1,719 $1,259
Average cqntribution as a percentage of household income 33% 26%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 75.2% 24.8%
Female 82.7% 17.3%
Race/ White (non-Hispanic) 79.3% 20.7%
Ethnicity Black/African-American (non-Hispanic) 80.1% 19.9%
Other (non-Hispanic) 78.4% 21.6%
Hispanic (all races) 77.8% 22.2%
Age 21-29 77.2% 22.8%
30-39 78.5% 21.5%
40-49 82.2% 17.8%
50-64 79.9% 20.1%
65+ 76.7% 23.3%
Education Less than high school 75.5% 24.5%
High school graduate 79.8% 20.2%
Some technical school or some college 80.0% 20.0%
College.graduate or some additional 78.9% 211%
professional school
Marital Married 80.0% 20.0%
Status Living with a partner 81.6% 18.4%
Divorced 84.7% 15.3%
Separated 77.2% 22.8%
Widowed 79.4% 20.6%
Single 74.5% 25.5%
Income Under $25,000 76.7% 23.3%
$25,000-$49,999 79.0% 21.0%
$50,000-$74,999 79.5% 20.5%
$75,000-$99,999 80.8% 19.2%
$100,000 or more 80.2% 19.8%
Childrenin ~ Yes 80.4% 19.6%
Housefold 78.3% 21.7%
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Tahle 2.17 Reasons for Giving and Type of Organization Supported

Percentage of households that contributed for the following reasons (contributing households only)

THEIR RELIGIOUS

THOSE WHO HAVE

THEY WERE THEY WANTED TO OBLIGATIONS OR SOMETHING IS MORE SHOULD GIVE
Adult recreation 64.0% 21.9% 56.6% 66.1% 81.3%
Arts, culture, and humanities 67.0% 30.2% 54.7% 72.9% 82.7%
Education 66.9% 26.1% 54.7% 68.6% 84.3%
Environment, including animal welfare ~ 65.6% 25.2% 48.0% 67.6% 83.8%
Health organizations 65.2% 24.2% 54.0% 66.1% 83.0%
Human services 64.7% 25.0% 53.8% 68.1% 85.1%
International or foreign programs 64.9% 27.6% 67.5% 73.3% 89.0%
Other types of organizations 61.5% 24.1% 49.9% 59.9% 81.3%
Private and community foundations 66.0% 24.2% 53.4% 12.1% 83.9%
Public or societal benefit 67.8% 29.5% 56.1% 76.2% 85.5%
Religious organizations 56.4% 21.5% 70.4% 61.0% 81.9%
Youth development 65.6% 24.2% 52.4% 65.9% 84.2%

Figure 2.5 Annual Household Contribution by Reasons People Give (Contributing Households Only)

Personally asked to contribute
To get a tax deduction
Religious obligation or belief

Something is owed to the community

Those who have more should give
to those who have less

W Agree Disagree
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Tahle 2.18 Giving and Financial Status: Worry About Having Enough Money in the Future

YES NO
Percentage of all respondents 59.0% 41.0%
Percentage of respondents in contributing households 57.5% 42.5%
Percentage of respondents in non-contributing households 70.5% 29.5%
Average household contribution (contributing households only) $1,201 $2,207
Average contribution as a percentage of household income o o
(contributing households only) 2.0% 3.7%
Percentage hy Respondent Demographic Characteristics
Gender Male 54.5% 45.5%
Female 63.2% 36.8%
Race/ White (non-Hispanic) 57.6% 42.4%
Ethinicity Black/African-American (non-Hispanic) 59.3% 40.7%
Other (non-Hispanic) 55.2% 44.8%
Hispanic (all races) 712.1% 27.9%
Age 21-29 65.4% 34.6%
30-39 64.1% 36.0%
40-49 64.6% 35.4%
50-64 55.0% 45.0%
65+ 44.7% 55.4%
Education Less than high school 67.6% 32.4%
High school graduate 65.0% 35.0%
Some technical school or some college 60.2% 39.8%
e schd 46.4% 58.6%
Marital Married 56.1% 43.9%
Status Living with a partner 712.8% 27.2%
Divorced 69.1% 30.9%
Separated 54.8% 45.2%
Widowed 69.6% 30.4%
Single 60.5% 39.5%
Income Under $25,000 69.4% 30.6%
$25,000-$49,999 63.6% 36.4%
$50,000-$74,999 57.0% 43.0%
$75,000-$99,999 52.3% 47.7%
$100,000 or more 43.0% 57.0%
Childrenin  Yes 64.9% 35.1%
Household s 54.9% 45.1%
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Table 2.19 Giving and Financial Status: Amount of Money Left Over After Paying Bills,

This Year Compared to Last Year

REFUSED/

MORE LESS ABOUT THE SAME DON'T KNOW
Percentage of all respondents 22.3% 40.3% 35.8% 1.6%
Percentage of respondents in contributing households 23.5% 39.3% 36.1% 1.1%
Percentage of respondents in non-contributing households 16.9% 45.2% 34.6% 3.3%
Average household contribution (contributing households only) ~ $1,966 $1,351 $1,699 !
ncoms ontiuting rowseatsany 0% 82% 32% |
Percentage by Respondent Demographic Characteristics
Gender Male 24.1% 36.7% 37.6% 1.6%
Female 20.6% 43.6% 34.2% 1.6%
Race/ White (non-Hispanic) 21.8% 39.6% 36.9% 1.7%
Ethnicity Black/African-American (non-Hispanic) 23.9% 44.9% 30.0% 1.2%
Other (non-Hispanic) 23.8% 38.3% 35.7% 2.2%
Hispanic (all races) 22.9% 41.9% 33.7% 1.5%
Age 21-29 31.2% 35.4% 31.6% 1.8%
30-39 29.1% 37.6% 32.5% 0.8%
40-49 23.1% 42.1% 33.6% 1.2%
50-64 17.3% 42.7% 38.3% 1.7%
65+ 10.3% 43.2% 43.8% 2.7%
Education Less than high school 12.1% 52.0% 32.6% 3.3%
High school graduate 18.1% 46.4% 34.1% 1.4%
Some technical school or some college 24.2% 37.6% 37.1% 1.1%
g?;ﬁi;s;z?iim{ some additional 30.4% 29.8% 38.3% 1.5%
Marital Married 23.2% 37.9% 37.3% 1.6%
Status Living with a partner 22.0% 41.5% 36.1% 0.4%
Divorced 13.0% 56.1% 30.9% 0.0%
Separated 7.8% 53.2% 36.4% 2.6%
Widowed 21.6% 48.0% 29.7% 0.7%
Single 26.5% 37.6% 33.8% 2.1%
Income Under $25,000 11.5% 52.7% 33.6% 2.2%
$25,000-$49,999 17.8% 45.8% 34.7% 1.7%
$50,000-$74,999 28.3% 35.6% 34.9% 1.2%
$75,000-$99,999 21.4% 31.3% 40.5% 0.8%
$100,000 or more 33.5% 25.4% 39.1% 2.0%
Childrenin  Yes 23.9% 40.8% 33.6% 1.7%
Household 21.2% 40.0% 37.3% 15%

! Estimate suppressed due to small cell size
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Table 2.17 displays reasons for giving among
households that contributed to each organization
type. Generally speaking, similar percentages of
households gave for each reason, regardless of the
type of organization they supported.

Perceptions About Household Financial Security
Respondents were asked two questions about
their household financial well-being, including
the following:

m Did the respondent worry about having enough
money in the future?

m How much money did they have left over after
paying bills this year, compared to last year?

Tables 2.18 and 2.19 display these results.
Overall, 59.0 percent of household respondents
worried about having enough money. The proportion
of contributing households that were worried was
significantly lower than that of non-contributing
households (57.5% versus 70.5%). Among con-
tributing households, those who were worried
about finances gave significantly less, on average,
than those who were not worried ($1,201 versus
$2,207). Further, in terms of contributions as a
percentage of household income, financially
worried households gave less than households
with no financial worries (2.7% versus 3.7%).

|
Figure 2.6 Reasons for Not Giving (Non-Contributing Households Only)

Could not afford to give

Not personally asked to give

Thinks money will not be
used efficiently

Thinks charities are becoming too
much like for-profit businesses

Would rather volunteer

Asked to give too frequently

|
Tahle 2.20 Reasons for Not Giving (Non-Contributing Households Only)

MENTIONED NOT MENTIONED
Could not afford to give 65.2% 34.8%
Not personally asked to give 11.7% 88.3%
Thinks money will not be used efficiently 5.8% 94.2%
Thinks charities are becoming too much like for-profit businesses 2.1% 97.9%
Would rather volunteer 1.8% 98.2%
Asked to give too frequently 0.8% 99.2%

INDEPENDENT SECTOR
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Table 2.19 displays results on the amount of
money the respondents said they had left over after
paying bills. Just over 22 percent of households
reported having more money left over compared to
last year. A little over 40 percent had less money
left over, while 35.8 percent had about the same.

Contributing households were significantly
more likely than non-contributing households to
report that they had more money left over. Con-
tributing households that reported having more
money left over gave significantly more than did
households with less money left over ($1,966 ver-
sus $1,351). However, household contributions as
a percent of income did not differ significantly.

Reasons for Not Giving Among
Non-Contributing Households

Respondents who reported that their household
had made no charitable contributions were asked
their main reason for not contributing. Reasons
mentioned included the following:

No one personally asked them to give.

They could not afford to give money in 2000.
Theyd rather volunteer than give money.
They were asked to give too frequently.

They did not think the money would be used
efficiently.

m They thought that charities had become too
much like for-profit companies.

Table 2.20 displays these results. The most-
commonly mentioned reason for not giving was
that the household could not afford to give
(65.2%). A distant second was not being asked to
give (11.7%). Less than 6 percent did not give
because they did not believe the money would be
used efficiently (5.8%). Less frequently mentioned
reasons included not giving because charities have
become too much like for-profit businesses (2.1%),
preferring to volunteer rather than give (1.8%),
and being asked to give too frequently (0.8%).

Volunteering and Motivations to Volunteer
This section summarizes survey results on the
motivations to volunteer. Factors that may moti-
vate people to volunteer include the following:

Giving and Volunteering in the United States, 2001

m Being personally asked to volunteer;

m Attitudes toward charities in general;

m Perceptions of the effectiveness of local religious
organizations in addressing a variety of human needs;
m Specific reasons for which respondents
volunteer; and

m Specific reasons for not volunteering, among
those who did not volunteer.

The Power of the Ask

As previously discussed, receiving a personal
request represents a powerful impetus for charitable
acts. Similar results were found for volunteering
and for giving; these results are displayed in Table
2.21. Half of all respondents reported that they
had been asked to volunteer in the past year.
Volunteers were significantly more likely than non-
volunteers to report being asked to volunteer
(71.3% versus 33.4%). Among past year volunteers,
those who were asked to volunteer served 16.1
hours, while those volunteers who were not asked
volunteered 12.6 hours.

Attitudes Toward Charities

Respondents were asked a series of questions
about their attitudes toward charities in general.
Volunteers were more likely than non-volunteers
to agree with items related to the honesty of chari-
table organizations (67.1% versus 57.7%) (Table
2.23), the importance of charitable organizations’
role in speaking out on important issues (81.5%
versus 76.1%,)(Table 2.24), and having the power
to improve the welfare of others (89.7% versus
80.0%)(Table 2.26).

Volunteers were significantly less likely than
their non-volunteering counterparts to agree that
the government has a basic responsibility to care
for people who can't take care of themselves
(69.3% versus 77.8%)(Table 2.25). Volunteers and
non-volunteers did not differ significantly in their
perceptions of the need for charitable organizations
(72.0% versus 71.8%)(Table 2.22). Among past-
year volunteers, agreement with these attitude
items was not significantly associated with hours
of volunteering in the past month. These results
are displayed in Table 2.22-2.26.

Table 2.27 indicates that volunteers agreed
with the attitude statements, regardless of which
organization they served.
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Tahle 2.21 The Power of the Ask and Volunteering

Were you personally asked to volunteer in the past 12 months?

YES NO
Percentage of all respondents 50.0% 50.0%
Percentage of volunteers (past year) 71.3% 28.71%
Percentage of non-volunteers (past year) 33.4% 66.6%
Average monthly volunteer hours (past-year volunteers only) 16.1 12.6
Percentage hy Respondent Demographic Characteristics
Gender Male 48.5% 51.5%
Female 51.4% 48.6%
Race/ White (non-Hispanic) 52.9% 47.1%
Ethnicity Black/African-American (non-Hispanic) 41.2% 58.8%
Other (non-Hispanic) 45.1% 54.9%
Hispanic (all races) 41.1% 58.9%
Age 21-29 49.4% 50.6%
30-39 55.7% 44.3%
40-49 54.7% 45.3%
5064 49.6% 50.4%
65+ 38.1% 61.9%
Education Less than high school 31.3% 68.7%
High school graduate 44.2% 55.8%
Some technical school or some college 53.0% 47.0%
College graduate or some additional 63.5% 36.5%
professional school
Marital Married 53.0% 47.0%
Status Living with a partner 46.7% 53.3%
Divorced 45.7% 54.3%
Separated 48.4% 51.6%
Widowed 34.2% 65.8%
Single 48.4% 51.6%
Income Under $25,000 34.9% 65.1%
$25,000-$49,999 45.0% 55.0%
$50,000-$74,999 56.3% 43.7%
$75,000-$99,999 59.3% 40.7%
$100,000 or more 64.9% 35.1%
Childrenin ~ Yes 54.6% 45.4%
Household 5 16.8% 53.2%
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Figure 2.7 Most Charitable Institutions are Honest in Their Use of Donated Funds

61.8%
Agree

Disagree

Refused/Don’t Know

I All respondents Percentage of volunteers (past year) Percentage of non-volunteers (past year)

Figure 2.8 Charitable Organizations Play an Important Role in Speaking Out on Important Issues

18.5%

3 9%
Refused/Don’t Know 3.3%
4.4%

Agree

Disagree

B Percentage of all respondents Percentage of volunteers (past year) Percentage of non-volunteers (past year)

Figure 2.9 Reasons People Volunteer (Volunteers Only)
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Tahle 2.22 Volunteering and Attitudes Toward Charities: The need for charitable organizations
is greater now than five years ago

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 71.9% 23.7% 4.4%
Percentage of volunteers (past year) 72.0% 24.2% 3.8%
Percentage of non-volunteers (past year) 71.8% 23.3% 4.9%
Average monthly volunteer hours (past-year volunteers only) 15.2 14.6 15.9

Tahle 2.23 Volunteering and Attitudes Toward Charities: Most charitable institutions are honest
in their use of donated funds

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 61.8% 31.2% 7.0%
Percentage of volunteers (past year) 67.1% 26.6% 6.3%
Percentage of non-volunteers (past year) 57.7% 34.8% 7.6%
Average monthly volunteer hours (past-year volunteers only) 14.1 17.7 15.1

Tahle 2.24 Volunteering and Attitudes Toward Charities: Charitable organizations play an important
role in speaking out on important issues

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 78.5% 17.6% 3.9%
Percentage of volunteers (past year) 81.5% 15.1% 3.3%
Percentage of non-volunteers (past year) 76.1% 19.6% 4.4%
Average monthly volunteer hours (past-year volunteers only) 14.3 20.0 12.3

Tahle 2.25 Volunteering and Attitudes Toward Charities: The government has a basic responsibility
to take care of people who can't take care of themselves

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 74.1% 23.2% 2.8%
Percentage of volunteers (past year) 69.3% 21.7% 3.0%
Percentage of non-volunteers (past year) 77.8% 19.7% 2.6%
Average monthly volunteer hours (past-year volunteers only) 15.1 15.1 15.0
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Tahle 2.26 Volunteering and Attitudes Toward Charities: It is in my power to do things that improve
the welfare of others

AGREE DISAGREE REFUSED/DON'T KNOW
Percentage of all respondents 84.3% 14.2% 1.5%
Percentage of volunteers (past year) 89.7% 9.3% 1.0%
Percentage of non-volunteers (past year) 80.0% 18.0% 2.0%
Average monthly volunteer hours (past-year volunteers only) 15.5 11.5 !

! Estimate suppressed due to small cell size

|
Table 2.27 Attitudes Toward Charities by Type of Organization Served

Percentage of formal volunteers that agreed with the following statements

CHARITABLE THE GOVERNMENT
FIVE YEARS AGO DONATED FUNDS ouT O!l\ls\sl\l/IJFé(S)RTANT WH%FC?HEIVITSAEKL\E/ECSARE WELFARE OF OTHERS
Adult recreation 79.5% 76.3% 83.8% 73.8% 93.0%
Arts, culture, and humanities 65.2% 78.1% 81.3% 66.1% 89.2%
Education 72.0% 69.2% 83.0% 71.1% 87.8%
Environment, including animal welfare 68.5% 12.4% 79.8% 69.4% 90.3%
Health organizations 74.4% 74.1% 84.7% 13.2% 91.1%
Human services 70.9% 71.5% 86.4% 72.0% 92.6%
International or foreign programs ! ! ! ! !
Other types of organizations 67.8% 56.0% 70.4% 65.1% 90.4%
Private and community foundations 68.1% 72.2% 86.8% 72.9% 88.6%
Public or societal benefit 72.6% 71.3% 79.3% 60.9% 95.8%
Religious organizations 73.5% 67.4% 81.8% 66.9% 91.0%
Work-related organizations ! ! ! ! !
Youth development 66.9% 68.0% 80.2% 63.9% 90.9%

! Estimate suppressed due to small cell size
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Tahle 2.28 Volunteering and Attitudes About Effectiveness of Local Religious Organizations

in Alleviating Hunger

VERY SOMEWHAT NOT AT ALL REFUSED/DON'T KNOW
Percentage of all respondents 24.4% 65.0% 71.3% 3.3%
Percentage of volunteers (past year) 25.6% 66.4% 5.9% 2.1%
Percentage of non-volunteers (past year) 23.4% 63.9% 8.5% 4.2%
Average monthly volunteer hours 159 141 20.4 1

(past-year volunteers only)

! Estimate suppressed due to small cell size

Tahle 2.29 Volunteering and Attitudes About Effectiveness of Local Religious Organizations

in Reducing Homelessness

VERY SOMEWHAT NOT AT ALL REFUSED/DON'T KNOW
Percentage of all respondents 14.4% 63.3% 17.2% 5.1%
Percentage of volunteers (past year) 13.2% 65.8% 16.4% 4.6%
Percentage of non-volunteers (past year) 15.3% 61.4% 17.8% 5.5%
Average monthly volunteer hours 16.3 14.4 17.9 121

(past-year volunteers only)

Tahle 2.30 Volunteering and Attitudes About Effectiveness of Local Religious Organizations in

Providing Care for the Elderly

VERY SOMEWHAT NOT AT ALL REFUSED/DON'T KNOW
Percentage of all respondents 3.2% 36.2% 58.5% 2.0%
Percentage of volunteers (past year) 22.4% 61.4% 12.1% 4.2%
Percentage of non-volunteers (past year) 24.5% 56.5% 14.0% 5.0%
Average monthly volunteer hours 161 143 185 117

(past-year volunteers only)

INDEPENDENT SECTOR
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Tahle 2.31 Volunteering and Attitudes About Effectiveness of Local Religious Organizations in

Reducing Racial and Ethnic Tensions

VERY SOMEWHAT NOT AT ALL REFUSED/DON'T KNOW
Percentage of all respondents 16.4% 53.4% 24.3% 6.0%
Percentage of volunteers (past year) 16.1% 56.8% 22.5% 4.6%
Percentage of non-volunteers (past year) 16.6% 50.7% 25.71% 1.1%
Average monthly volunteer hours 177 146 15.6 9.2

(past-year volunteers only)

Perceptions About the Effectiveness of

Religious Organizations

As described eatlier, respondents were asked how
effective they perceived religious organizations to
be in dealing with social problems including
hunger, homelessness, elder care, and racial or
ethnic tensions. Results from these items in relation
to volunteering are displayed in Tables 2.28-2.31.
Volunteers differed significantly from non-volunteers
in their likelihood to report different levels of effec-
tiveness of local religious organizations, with the
exception of reducing homelessness. For the prob-
lem of alleviating hunger, volunteers were more
likely than non-volunteers to view religious organi-
zations as being very to somewhat effective (92%
versus 87%) (Table 2.28). For the problem of
providing elder care, volunteers were significantly
more likely to view religious organizations as some-
what effective, compared to non-volunteers (61.4%
versus 56.5%) (Table 2.30). For the problem of
racial and ethnic tensions, volunteers were more
likely than non-volunteers to view religious organi-
zations as somewhat effective (56.8% versus
50.7%)(Table 2.31). Among past-year volunteers,
no significant differences in volunteer hours were
found based on the level of effectiveness reported.

Giving and Volunteering in the United States, 2001

Reasons for Volunteering

Respondents who said they had volunteered in the
past year were asked their reasons for volunteering,.
These reasons included the following:

m The respondent feels compassion toward
people in need.

® Volunteering is important to people the
respondent respects.

m Someone close to the respondent is involved in
the activity or would benefit from the activity.

m Volunteering gives the respondent an opportu-
nity to give back to the community.

m The respondent believes that people who have
more should help those with less.

m Volunteering allows the respondent to

meet new people.

Tables 2.32-2.37 display these results.

Over 96 percent reported that feeling compas-
sion toward people in need was an important reason
to volunteer (Table 2.32). Ninety-one percent of
volunteers did so because it was an opportunity to
give back to the community (Table 2.35). Just over
90 percent volunteered because they believed that
those who have more should help those with less
(Table 2.36), while 83.2 percent reported that
volunteering is an important activity to people they
respect (Table 2.33). Less frequently identified as
important reasons were that someone close to the
volunteer is involved or would benefit from the
activity (68.7%) (Table 2.34) and to meet new
people (66.4%) (Table 2.37). There wasnt a
significant difference in the number of hours
volunteers served in the past month.
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Tahle 2.32 Reasons to Volunteer: Feels Compassion Toward People in Need

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 96.3% 3.7%
Average monthly volunteer hours (past-year volunteers only) 15.2 12.2
Percentage hy Respondent Demographic Characteristics
Gender Male 94.2% 5.8%
Female 98.1% 1.9%
Race/ White (non-Hispanic) 96.2% 3.8%
Ethnicity Black/African-American (non-Hispanic) 99.6% 0.4%
Other (non-Hispanic) 93.8% 6.2%
Hispanic (all races) 97.2% 2.8%
Age 21-29 95.6% 4.4%
30-39 96.9% 3.1%
40-49 95.8% 4.2%
50-64 95.8% 4.2%
65+ 97.5% 2.5%
Education Less than high school 99.4% 0.6%
High school graduate 96.4% 3.6%
Some technical school or some college 96.8% 3.2%
College graduate or some additional 95.4% 4.6%
professional school
Marital Married 96.3% 3.7%
Status Living with a partner 94.1% 5.9%
Divorced 97.9% 2.1%
Separated ! !
Widowed 99.0% 1.0%
Single 95.7% 4.3%
Income Under $25,000 98.9% 1.1%
$25,000-$49,999 97.0% 3.0%
$50,000-$74,999 96.2% 3.8%
$75,000-$99,999 96.5% 3.5%
$100,000 or more 93.7% 6.3%
Childrenin  Yes 96.8% 3.2%
Household 96.0% 4.0%

! Estimate suppressed due to small cell size
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Table 2.33 Reasons to Volunteer: Important Activity to People One Respects

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 83.2% 16.8%
Average monthly volunteer hours (past-year volunteers only) 154 13.1
Percentage by Respondent Demographic Characteristics
Gender Male 94.2% 5.8%
Female 98.1% 1.9%
Race/ White (non-Hispanic) 96.2% 3.8%
Ethnicity Black/African-American (non-Hispanic) 99.6% 0.4%
Other (non-Hispanic) 93.8% 6.2%
Hispanic (all races) 97.2% 2.8%
Age 21-29 95.6% 4.4%
30-39 96.9% 3.1%
40-49 95.8% 4.2%
50-64 95.8% 4.2%
65+ 97.5% 2.5%
Education Less than high school 99.4% 0.6%
High school graduate 96.4% 3.6%
Some technical school or some college 96.8% 3.2%
College graduate or some additional 95 4% 1.6%
professional school
Marital Married 96.3% 3.7%
Status Living with a partner 94.1% 5.9%
Divorced 97.9% 2.1%
Separated ! !
Widowed 99.0% 1.0%
Single 95.7% 4.3%
Income Under $25,000 98.9% 1.1%
$25,000-$49,999 97.0% 3.0%
$50,000-$74,999 96.2% 3.8%
$75,000-$99,999 96.5% 3.5%
$100,000 or more 93.7% 6.3%
Childrenin  Yes 96.8% 3.2%
Household 5 96.0% 4.0%

! Estimate suppressed due to small cell size
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Table 2.34 Reasons to Volunteer: Someone Close Is Involved or Benefits

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 68.7% 31.3%
Average monthly volunteer hours (past-year volunteers only) 154 14.5
Percentage hy Respondent Demographic Characteristics
Gender Male 65.2% 34.8%
Female 71.6% 28.4%
Race/ White (non-Hispanic) 69.8% 30.2%
Ethnicity Black/African-American (non-Hispanic) 62.2% 37.8%
Other (non-Hispanic) 57.7% 42.3%
Hispanic (all races) 73.3% 26.7%
Age 21-29 67.9% 32.1%
30-39 72.8% 21.2%
40-49 74.7% 25.3%
50-64 65.2% 34.8%
65+ 59.4% 40.6%
Education Less than high school 64.8% 35.2%
High school graduate 73.9% 26.1%
Some technical school or some college 63.6% 36.4%
el sl 66% 04
Marital Married 70.1% 29.9%
Status Living with a partner 61.4% 38.6%
Divorced 68.6% 31.4%
Separated ! !
Widowed 56.1% 43.9%
Single 68.6% 31.4%
Income Under $25,000 65.5% 34.5%
$25,000-$49,999 69.6% 30.4%
$50,000-$74,999 66.9% 33.1%
$75,000-$99,999 68.5% 31.5%
$100,000 or more 73.8% 26.2%
Childrenin  Yes 12.1% 21.3%
Household 65.7% 34.3%

! Estimate suppressed due to small cell size
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Table 2.35 Reasons to Volunteer: An Opportunity to Give Back to the Community

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 91.0% 9.0%
Average monthly volunteer hours (past-year volunteers only) 15.2 13.7
Percentage by Respondent Demographic Characteristics
Gender Male 88.3% 11.7%
Female 93.3% 6.7%
Race/ White (non-Hispanic) 90.2% 9.8%
Ethnicity Black/African-American (non-Hispanic) 98.0% 2.0%
Other (non-Hispanic) 90.8% 9.2%
Hispanic (all races) 91.9% 8.1%
Age 21-29 86.9% 13.1%
30-39 92.2% 7.8%
40-49 89.6% 10.4%
50-64 91.9% 8.1%
65+ 93.5% 6.5%
Education Less than high school 96.2% 3.8%
High school graduate 92.7% 1.3%
Some technical school or some college 89.6% 10.4%
College graduate or some additional 901% 9.9%
professional school
Marital Married 91.5% 8.9%
Status Living with a partner 85.8% 14.2%
Divorced 88.8% 11.2%
Separated ! !
Widowed 96.8% 3.2%
Single 89.0% 11.0%
Income Under $25,000 94.3% 5.7%
$25,000-$49,999 94.0% 6.0%
$50,000-$74,999 88.8% 11.2%
$75,000-$99,999 89.7% 10.3%
$100,000 or more 91.3% 8.7%
Childrenin  Yes 90.3% 9.7%
Household 5 91.5% 8.5%

! Estimate suppressed due to small cell size
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Tahle 2.36 Reasons to Volunteer: Those Who Have More Should Help Those With Less

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 90.4% 9.6%
Average monthly volunteer hours (past-year volunteers only) 15.2 14.4
Percentage hy Respondent Demographic Characteristics
Gender Male 88.2% 11.8%
Female 92.3% 1.7%
Race/ White (non-Hispanic) 90.3% 9.7%
Ethnicity Black/African-American (non-Hispanic) 93.6% 6.4%
Other (non-Hispanic) 86.1% 13.9%
Hispanic (all races) 91.2% 8.8%
Age 21-29 89.2% 10.8%
30-39 88.4% 11.6%
40-49 91.9% 8.1%
50-64 89.6% 10.4%
65+ 93.3% 6.7%
Education Less than high school 89.8% 10.2%
High school graduate 91.5% 8.5%
Some technical school or some college 92.3% 1.7%
College graduate or some additional 88.4% 11.6%
professional school
Marital Married 90.2% 9.8%
Status Living with a partner 88.6% 11.4%
Divorced 90.3% 9.7%
Separated ! !
Widowed 93.0% 7.0%
Single 89.6% 10.4%
Income Under $25,000 94.6% 5.4%
$25,000-$49,999 90.1% 9.9%
$50,000-$74,999 90.7% 9.3%
$75,000-$99,999 90.2% 9.8%
$100,000 or more 87.8% 12.2%
Childrenin  Yes 90.8% 9.2%
Housefold 90.0% 10.0%

! Estimate suppressed due to small cell size
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Table 2.37 Reasons to Volunteer: To Meet New People

IMPORTANT NOT IMPORTANT
Percentage that volunteered in past year 66.4% 33.6%
Average monthly volunteer hours (past-year volunteers only) 16.0 13.3
Percentage by Respondent Demographic Characteristics
Gender Male 64.1% 35.9%
Female 68.4% 31.6%
Race/ White (non-Hispanic) 64.4% 35.6%
EANICHY  Black/African-American (non-Hispanic) 82.4% 17.6%
Other (non-Hispanic) 52.7% 47.3%
Hispanic (all races) 77.5% 22.5%
Age 21-29 69.0% 31.0%
30-39 64.9% 35.1%
40-49 59.2% 40.8%
5064 67.0% 33.0%
65+ 76.6% 23.4%
Education Less than high school 80.7% 19.3%
High school graduate 74.8% 25.2%
Some technical school or some college 69.4% 30.6%
College graduate or some additional 56.3% 13.7%
professional school
Marital Married 64.4% 35.6%
Status Living with a partner 69.1% 30.9%
Divorced 72.3% 27.7%
Separated ! !
Widowed 75.7% 24.3%
Single 69.2% 30.8%
Income Under $25,000 73.1% 26.9%
$25,000-$49,999 75.7% 24.3%
$50,000-$74,999 66.4% 33.6%
$75,000-$99,999 61.0% 39.0%
$100,000 or more 54.7% 45.3%
Childrenin  Yes 64.2% 35.8%
Household 5 68.3% 31.7%

! Estimate suppressed due to small cell size
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Tahle 2.38 Reasons to Volunteer by Type of Organization Served

Percentage of formal volunteers that volunteered for the following reasons

M T

THEACTIVITY OR ~ OPPORTUNITY 1o HAVE MORE SHOULD O MEET NEW
HELP THOSE PEOPLE

WOULD BENEFIT  GIVE BACK TO THE WITH LESS

VOLUNTEERING IS
COMPASSION o/ IMPORTANT

TOWARD PEOPLE
IN NEED ACTIVITY TO PEOPLE

ONE RESPECTS FROM IT COMMUNITY

Adult recreation 95.5% 85.8% 70.2% 96.6% 84.8% 81.0%
Arts, culture, and humanities 88.8% 78.6% 71.8% 94.3% 93.6% 69.8%
Education 94.6% 84.5% 76.9% 93.1% 89.5% 61.1%
Environment, including animal welfare ~ 89.5% 84.9% 69.0% 87.1% 91.6% 68.0%
Health organizations 97.3% 84.5% 69.0% 91.9% 90.5% 61.7%
Human services 96.5% 76.6% 64.2% 93.0% 89.0% 66.1%
International or foreign programs ! ! ! ! ! !

Other types of organizations 94.5% 85.5% 74.5% 87.2% 86.8% 62.4%
Private and community foundations 98.8% 88.8% 67.8% 92.9% 93.1% 64.7%
Public or societal benefit 92.8% 77.9% 65.1% 93.8% 90.2% 66.2%
Religious organizations 97.7% 83.3% 69.5% 92.8% 92.5% 67.4%
Work-related organizations ! ! ! ! ! !

Youth development 98.0% 83.1% 76.5% 91.9% 89.1% 67.7%

! Estimate suppressed due to small cell size

Tahle 2.39 Reasons for Not Volunteering (Non-Volunteers Only)

MENTIONED NOT MENTIONED
No time 54.3% 45.7%
Health problems or physically unable to volunteer 28.3% 711.7%
Not asked 5.8% 94.2%
Does not know how to start 3.2% 96.8%
No transportation 3.0% 97.0%
Prefers to give money 2.0% 98.0%
Has nothing to offer 1.1% 98.9%
People should be paid for their work 0.7% 99.3%
Does not feel welcome 0.1% 99.9%

INDEPENDENT SECTOR Giving and Volunteering in the United States, 2001




Figure 2.10 Reasons for Not Volunteering (Non-Volunteers Only)

No Time

Health problems or physically
unable to volunteer

Not asked

Does not know how to start
No transportation

Prefers to give money

Has nothing to offer

People should be paid for their work

Table 2.38 displays the reasons for volunteering
given by volunteers who served each organization
type. In general, reasons did not vary greatly
among volunteers who served different types of
organizations.

Reasons for Not Volunteering Among
Non-Volunteers

Respondents who did not report any volunteer
activities in the past year were asked why they
had not volunteered. A number of reasons were
mentioned, including the following:

m Did not have the time;

m Did not have adequate transportation;

m No one asked them to volunteer;

m Preferred to give money rather than volunteer;
m Health problems or physically unable;

m Did not feel welcome;

m Did not know how to get started;

m Felt that they had nothing to offer; and

m Thought that people should be paid for their work.

Giving and Volunteering in the United States, 2001

The most commonly mentioned reason
for not volunteering was not having the time,
identified by 54.3 percent of respondents, followed
by health problems, which kept 28.3 percent of
respondents from volunteering (Table 2.39).
Less commonly mentioned reasons were not being
asked (5.8%), not knowing how to start (3.2%),
transportation problems (3.0%), preferring to
give money (2.0%), and having nothing to offer
(1.19%). Less than 1 percent said that people
should be paid for their work (0.7%) or that
they did not feel welcome (0.1%).
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Characteristics That Influence
Giving and Volunteering

While Chapter 2 looks at the association between respondents’ beliefs,
attitudes, and perceptions about nonprofit organizations and their actual
charitable behavior, Chapter 3 explores other behaviors that may influence
giving and volunteering. The chapter focuses on membership in a religious
organization, frequency of attendance at religious services, affiliation with
non-religious organizations, experience with civic engagement when younger,
and tax filing status. In previous surveys, each of these has had a consistent
relationship with the giving and volunteering patterns of respondents.

For example, affiliation with a formal religious organization is one of the
strongest predictors of charitable behavior. The rate of these respondents
who volunteer, and whose households give, is much higher than those
without this affiliation. Also, adults who began their involvement with

nonprofit organizations and activities as young people tend to continue

that involvement throughout their lifetimes.




This chapter describes survey results about
factors that influence giving and volunteering.
These factors include the following:

m Religious attendance and membership in a
religious organization;

m Affiliation with non-religious organizations;
® Youth experiences related to giving and
volunteering; and

m Tax status.

For each factor, we describe the overall preva-
lence of the factor, and the association between
that factor and giving, volunteering, and dollars
contributed or hours served.

Religious Affiliation and Attendance
From the very first Giving and Volunteering in the
United States survey in 1988, results have shown a
strong association between religious
affiliation/attendance and charitable behavior. The
2001 survey is no exception. Results show that the
majority of Americans belong to some type of reli-
gious organization. Households that have some
affiliation with religious organizations are more
likely to give, and when they give, they are likelier
to give more, in dollars and as a percentage of
household income. Further, respondents in these
households are also more likely to volunteer.

In this section, we discuss findings related to the
following two measures of religious affiliation:

® Membership in a religious organization, and
m Frequency of attending religious services.

For each measure, we compare the proportion of
households that contributed, their level of household
contributions, charitable contributions as a percent
of household income, the proportion of respondents
who volunteered, and hours volunteered.

Membership in Religious Organizations
About 66 percent of all respondents reported that
they belonged to a religious organization. These

results are displayed in Table 3.1. Significantly
more respondents in contributing households
belong to religious organizations than do those in
non-contributing households (68.8% versus
43.1%, respectively). Further, among respondents
in contributing households, those with religious
membership gave more than twice as much, on
average, as did those in contributing households
without a religious affiliation ($1,989 versus $878,
respectively).

Contributing households with a religious
affiliation also gave more than twice as much as a
percentage of household income than did those
without a religious affiliation (3.9% versus 1.6%,
respectively). Both of these differences were
statistically significant.

Volunteers were more likely than their non-
volunteering counterparts to belong to a religious
organization (75.6% versus 58.0%, respectively).
These results are displayed in Table 3.2.

However, the number of hours spent volunteer-
ing was not significantly associated with belonging
to a religious organization. These results are
displayed in Table 3.2

Frequency of Attending Religious Services
Respondents were asked how often they attended
religious services. About 54 percent reported that
they attended at least once a month or more, while
22 percent attended less than once a month, and
24 percent never attended religious services. These
results are displayed in Table 3.3. Compared to
respondents in non-contributing households,
respondents in contributing households were
significantly more likely to report that they
attended services at least once a month (66.3%
versus 44.7%, respectively), and were significantly
less likely to report that they never attended reli-
gious services (15.8% versus 30.2%, respectively).
Among contributing households, those who
attended services once a month or more con-
tributed about twice as much as did households
where the respondent attended less than once a
month or never ($2,151 versus $1,069 and $867,

|
Figure 3.1 Influences on Giving: Religious Affiliation (Contributing Households Only)

Attend

Do not attend
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Table 3.1 Giving and Religious Affiliation

Respondent belongs to a religious organization

YES NO
Percentage of all respondents 65.7% 34.3%
Percentage of respondents in contributing households 68.8% 31.2%
Percentage of respondents in non-contributing households 43.1% 56.9%
Average household contribution (contributing households only) $1,989 $878
Average cgntribution as a percentage of household income 3.99% 16%
(contributing households only) ’
Percentage by Respondent Demographic Characteristics
Gender Male 61.0% 39.0%
Female 70.1% 29.9%
Race/ White (non-Hispanic) 65.8% 34.2%
Ethnicity Black/African-American (non-Hispanic) 77.3% 22.7%
Other (non-Hispanic) 56.1% 43.9%
Hispanic (all races) 60.0% 40.0%
Age 21-29 53.7% 46.3%
30-39 61.3% 38.7%
40-49 65.2% 34.8%
50-64 69.5% 30.5%
65+ 79.1% 20.9%
Education Less than high school 60.7% 39.3%
High school graduate 65.5% 34.5%
Some technical school or some college 66.2% 33.8%
Marital Married 71.1% 28.9%
Status Living with a partner 36.9% 63.1%
Divorced 58.5% 41.5%
Separated 79.3% 20.7%
Widowed 61.8% 38.2%
Single 54.6% 45.4%
Income Under $25,000 66.0% 34.0%
$25,000-$49,999 65.5% 34.5%
$50,000-$74,999 63.2% 36.8%
$75,000-$99,999 71.2% 28.8%
$100,000 or more 65.6% 34.4%
Childrenin  Yes 65.9% 34.1%
Household 65.6% 34.4%

Giving and Volunteering in the United States, 2001
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Tahle 3.2 Volunteering and Religious Affiliation

Respondent belongs to a religious organization

YES NO
Percentage of all respondents 65.7% 34.3%
Percentage of volunteers (past year) 75.6% 24.4%
Percentage of non-volunteers (past year) 58.0% 42.0%
Average monthly volunteer hours (past-year volunteers only) 15.4 14.3

respectively). Further, in terms of giving as a per-
centage of household income, households where
the respondent attended religious services once a
month or more gave more than twice as much as
either those who attended less than once a month
or those who never attended (4.3% versus 1.8%
and 1.5%, respectively).

However, as with religious membership, the
number of hours spent in volunteering was not
significantly associated with frequency of atten-

dance at religious services. These results are dis-
played in Table 3.4

Affiliation with Non-Religious Organizations
Respondents were also asked whether they
belonged to any other non-religious organizations
(e.g., service clubs, alumni organizations, profes-
sional associations, labor unions). These results are
displayed in Table 3.5. Overall, 30.3 percent of
respondents belonged to one or more non-religious
organizations. Respondents in contributing and
non-contributing households differed significantly
in this regard; in contributing households the
respondents were much more likely to belong
to other non-religious organizations than in non-
contributing households (33.0% versus 9.7%,
respectively). Among contributing households,
those with an organizational affiliation gave more,
on average, than did households without an orga-
nizational affiliation ($2,374 versus $1,234, respec-
tively). Organizationally affiliated households also
gave more than non-affiliated households when
contributions were measured as a percentage of
household income (3.8% versus 2.8%, respectively).
Volunteers also were significantly more likely to
belong to other non-religious organizations, com-
pared to non-volunteers (42.7% versus 20.6%,
respectively). Hours of volunteering, however, did
not differ significantly by organizational affiliation

INDEPENDENT SECTOR

(16.0 hours versus 14.4 hours, respectively). These
results are displayed in Table 3.6.

Youth Experiences with Giving and Volunteering
Survey respondents were asked whether they had
taken part in a variety of charitable activities in
their youth. These experiences included the following:

m Belonging to a youth group;

m Doing some kind of volunteer work;

m Helping raise money for a cause or organization;
m Wanting to make a significant change in society;
m Being active in student government; and

m Being active in a religious organization.

This section describes the associations between
the respondents’ past youth experiences and their
current charitable behaviors.

More than half of respondents reported having
had these experiences as youth. The most common
experiences were belonging to a youth group
(58.0%), helping to raise money (58.4%), doing
volunteer work (57.1%), wanting to make a
change in society (56.1%), and being active in a
religious organization (52.7%). A minority of
respondents was active in student government
during their youth (23.7%). These results are
displayed in Tables 3.7-3.12

Respondents’ involvement in these activities
during their youth was significantly associated with
their likelihood of contributing. About 60.6 percent
of contributing households had a respondent who
had belonged to a youth group, compared to only
38.0 percent of non-contributing households. The
respondents in 59.8 percent of contributing house-
holds had done volunteer work in their youth,
compared to only 36.2 percent of non-contributing
households. Similar results were found for raising
money (61.1% in contributing households versus
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Table 3.3 Giving and Religious Attendance

How often do you personally attend religious services?

FREQUENTLY INFREQUENTLY: NEVER
Percentage of all respondents 54.2% 21.9% 23.9%
Percentage of respondents in contributing households 66.3% 17.9% 15.8%
Percentage of respondents in non-contributing households 44.7% 25.1% 30.2%
Average household contribution (contributing households only) $2,151 $1,069 $867
,é\é/oer:?r%gui?r?;rihbouut;gﬂ Oe:(sjsaop:ﬁ)rgentage of household income 139% 18% 15%
Percentage by Respondent Demographic Characteristics
Gender Male 47.8% 23.1% 29.1%
Female 60.0% 20.9% 19.1%
Race/ White (non-Hispanic) 52.9% 21.5% 25.6%
Ethnicity Black/African-American (non-Hispanic) 64.3% 22.1% 13.6%
Other (non-Hispanic) 45.1% 24.7% 30.2%
Hispanic (all races) 57.6% 23.6% 18.8%
Age 21-29 44.2% 27.0% 28.8%
30-39 50.6% 24.2% 25.2%
40-49 53.6% 22.5% 23.9%
50-64 56.4% 20.7% 22.9%
65+ 66.5% 14.9% 18.6%
Education Less than high school 49.5% 19.7% 30.8%
High school graduate 54.4% 21.3% 24.3%
Some technical school or some college 54.3% 23.7% 22.0%
sfessonal st 56.2% 21% 2L7%
Marital Married 59.9% 19.5% 20.6%
Status Living with a partner 27.1% 30.4% 38.5%
Divorced 45.9% 33.0% 21.1%
Separated 66.8% 15.3% 17.9%
Widowed 48.6% 23.8% 27.6%
Single 41.7% 26.5% 31.8%
Income Under $25,000 56.1% 20.4% 23.5%
$25,000-$49,999 53.9% 22.6% 23.5%
$50,000-$74,999 50.9% 23.6% 25.5%
$75,000-$99,999 61.2% 18.4% 20.4%
$100,000 or more 51.6% 22.8% 25.6%
Childrenin  Yes 56.7% 22.3% 21.0%
Housshold 52.4% 21.7% 25.9%

" Frequently is defined as at least once a month.
? Infrequently is less than once a month.
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RESPONDENTS’ INVOLVEMENT IN CHARITABLE
ACTIVITIES DURING THEIR YOUTH WAS
SIGNIFICANTLY ASSOCIATED WITH THEIR
LIKELIHOOD OF CONTRIBUTING AS ADULTS.

Table 3.4 Hours of Volunteering and Religious Attendance . )
How often do you personally attend religious services?

FREQUENTLY" INFREQUENTLY NOT AT ALL

Average monthly volunteer hours (past-year volunteers only) 16.0 13.0 14.0

! Frequently is defined as at least once a month.
2 Infrequently is less than once a month.

Figure 3.2 The Influence of Youth Experiences on Giving

Belonged to a youth group
Did volunteer work

Helped raise money for a cause

Wanted to make a significant
change in society

Active in student government

Active in a religious organization

B Contributing households Non-contributing households
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Table 3.5 Giving and Affiliation With Other Non-Religious Organizations

Respondent belongs to a non-religious organization

YES NO
Percentage of all respondents 30.3% 69.7%
Percentage of respondents in contributing households 33.0% 67.0%
Percentage of respondents in non-contributing households 9.7% 90.3%
Average household contribution (contributing households only) $2,374 $1,234
Average contribution as a percentage of household income o o
(contributing households only) 3.8% 28%
Percentage by Respondent Demographic Characteristics
Gender Male 33.0% 67.0%
Female 27.8% 72.2%
Race/ White (non-Hispanic) 33.5% 66.5%
EANICH gy ciAfrican-American (non-Hispanic) 26.7% 73.3%
Other (non-Hispanic) 26.7% 73.3%
Hispanic (all races) 13.3% 86.7%
Age 21-29 16.6% 83.4%
30-39 26.0% 74.0%
40-49 35.2% 64.8%
50-64 35.2% 64.8%
65+ 36.7% 63.3%
Education Less than high school 14.5% 85.5%
High school graduate 20.6% 79.4%
Some technical school or some college 29.7% 70.3%
Marital Married 34.0% 66.0%
Status Living with a partner 21.2% 78.8%
Divorced 23.1% 76.9%
Separated 31.9% 68.1%
Widowed 26.4% 73.6%
Single 22.0% 78.0%
Income Under $25,000 17.8% 82.2%
$25,000-$49,999 24.6% 75.4%
$50,000-$74,999 34.7% 65.3%
$75,000-$99,999 38.5% 61.5%
$100,000 or more 46.8% 53.2%
Childrenin  Yes 26.5% 73.5%
Household ——; 32.8% 67.2%
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38.4% in non-contributing households), wanting
to make a significant change in society (57.4% ver-
sus 46.1%, respectively), and being active in a reli-
gious organization (55.4% versus 32.3%).
Although far fewer respondents overall had been
active in student government, those in contributing
households were twice as likely to have had this
experience as their counterparts in non-contribut-
ing households (25.2% versus 11.9%)).

Youth experiences were also significantly associ-
ated with higher household contributions among
contributing households. The most dramatic differ-
ence was between the average contributions of
respondents who had been active in student gov-
ernment ($2,456) compared to the average contri-
butions ($1,318) of respondents with no
involvement in student government. Households of
those who had belonged to a youth group con-
tributed an average of $1,869, compared to only
$1,224 for households of those who had not had
this experience. Households of respondents who
had done volunteer work gave on average nearly
$700 more than other contributing households
($1,890 versus $1,200, respectively). Similar results
were found for having helped to raise money
($1,728 versus $1,432, respectively), wanting to
make a significant change in society ($1,777 versus
$1,412, respectively), and being active in a religious
organization ($1,974 versus $1,152, respectively).
These results are displayed in Figure 3.3.

Nearly all of these youth experiences were also
significantly associated with the respondent giving a
higher percentage of their household income. These
activities included: belonging to a youth group (3.4%
for households where the respondent belonged to a
youth group versus 2.8% for households where the
respondent did not belong), doing volunteer work
(3.4% for those who did versus 2.8% for those
who did not), wanting to make a significant
change in society (3.3% versus 2.9%, respectively),
being active in student government (3.9% versus
2.9%, respectively), and being active in a religious
organization (3.8% versus 2.2%, respectively).

Figure 3.4 displays the relationships between
these youth experiences and volunteering. The like-
lihood of volunteering in the past year was
significantly higher for respondents who had
belonged to a youth group compared to those who
had not belonged to such a group (67.3% versus
50.7%, respectively). Similar results were found for
doing volunteer work as a youth (67.3% of those
who did versus 49.0% of those who did not), helping
raise money (66.2% versus 52.2%, respectively),

INDEPENDENT SECTOR

wanting to make a significant change in society
(61.3% of those who did versus 52.0% of those
who did not), being active in student government
(30.8% versus 18.0%, respectively), and being
active in a religious organization (60.1% of those

who did, 46.9% of those who did not).

Tax Status

The relationship between a person’s ability to deduct
charitable contributions from their tax returns and
their charitable giving behavior was also examined.
To assess the relationship, respondents were asked
whether they had itemized deductions on their 2000
federal income tax return and, if so, if they had
taken a deduction for charitable contributions.
Finally, respondents were asked how their charitable
contributions might change if tax laws were
modified to allow non-itemizers to claim a charitable
deduction without filing an itemized return.

Itemizers vs. Non-Itemizers

About 47 percent of all households reported that they
had filed an itemized return for their 2000 income
taxes, while 40.1 percent did not, and 6.8 percent did
not file a return at all. Contributing households were
significanty more likely to report that they had item-
ized deductions than were non-contributing house-
holds (50.2% versus 26.9%, respectively), and
significantly less likely to report that they had not
filed a return at all (5.1% versus 18.8%, respectively).
These results are displayed in Table 3.19

Among contributing households, significant
differences in average contributions were found
between those contributing households that item-
ized deductions and those that did not ($2,283
versus $1,011, respectively). Further, households
that did not file a return gave significantly less
($542, on average) compared to households that
filed returns. In terms of giving as a percentage of
household income, significant differences were
found between itemizers and non-itemizers. Itemiz-
ing households contributed on average 3.6 percent
of their household income, compared to only 2.7
percent by non-itemizing households. These results
are displayed in Table 3.19 and Figure 3.5.

Table 3.20 displays data for households that
itemized deductions on their income tax returns.
Overall, 73.3 percent of all households took a
deduction for charitable contributions. Seventy-
seven percent of contributing households who
itemized on their tax returns reported that they
had taken a charitable deduction.
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Tahle 3.6 Volunteering and Affiliation With Other

Respondent belongs to a non-religious organization

Non-Religious Organizations VEs 0
Percentage of all respondents 30.3% 69.7%
Percentage of volunteers (past year) 42.7% 57.3%
Percentage of non-volunteers (past year) 20.6% 79.4%
Average monthly volunteer hours (past-year volunteers only) 16.0 14.4

Figure 3.3 Average Household Contribution and Youth Experiences (Contributing Households Only)

Belonged to a youth group
Did volunteer work

Helped raise money for a cause

Wanted to make a significant
change in society

Active in student government

Active in a religious organization

Figure 3.4 Volunteering and Youth Experiences

Belonged to a youth group
Did volunteer work

Helped raise money for a cause

Wanted to make a significant
change in society

Active in student government

Active in a religious organization

Il Volunteers Non-volunteers
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|
Tahle 3.7 Giving and Youth Experiences: Belonged to a Youth Group

YES NO
Percentage of all respondents 58.0% 42.0%
Percentage of respondents in contributing households 60.6% 39.4%
Percentage of respondents in non-contributing households 38.0% 62.0%
Average household contribution (contributing households only) $1,869 $1,224
Average contribution as a percentage of household income o o
(contributing households only) 3.4% 2.8%
Percentage by Respondent Demographic Characteristics
Gender Male 58.4% 41.6%
Female 57.6% 42.4%
Race/ White (non-Hispanic) 60.1% 39.9%
ENICHY  Black/African-American (non-Hispanic) 56.0% 44.0%
Other (non-Hispanic) 55.3% 44.7%
Hispanic (all races) 47.3% 52.71%
Age 21-29 58.6% 41.4%
30-39 56.9% 43.1%
40-49 57.9% 42.1%
50-64 63.6% 36.4%
65+ 51.3% 48.7%
Education Less than high school 35.6% 64.4%
High school graduate 53.3% 46.7%
Some technical school or some college 62.6% 37.4%
Marital Married 59.9% 40.1%
Status Living with a partner 55.6% 44.4%
Divorced 55.7% 44.3%
Separated 49.3% 50.7%
Widowed 61.6% 38.4%
Single 54.5% 45.5%
Income Under $25,000 45.0% 55.0%
$25,000-$49,999 56.1% 43.9%
$50,000-$74,999 61.6% 38.4%
$75,000-$99,999 66.2% 33.8%
$100,000 or more 68.1% 31.9%
Childrenin  Yes 57.5% 42.5%
Household g 58.3% 11.7%
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Table 3.8 Giving and Youth Experiences: Did Volunteer Work

YES NO
Percentage of all respondents 57.1% 42.9%
Percentage of respondents in contributing households 59.8% 40.2%
Percentage of respondents in non-contributing households 36.2% 63.8%
Average household contribution (contributing households only) $1,890 $1,206
Average contribution as a percentage of household income 349 28%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 56.5% 43.5%
Female 57.5% 42.5%
Race/ White (non-Hispanic) 57.9% 42.1%
EANICHY gy ciAfrican-American (non-Hispanic) 51.4% 48.6%
Other (non-Hispanic) 63.1% 36.9%
Hispanic (all races) 52.71% 47.3%
Age 21-29 65.2% 34.8%
30-39 58.9% 41.1%
40-49 57.3% 42.7%
50-64 56.5% 43.5%
65+ 46.9% 53.1%
Education Less than high school 34.4% 65.6%
High school graduate 48.4% 51.6%
Some technical school or some college 65.3% 34.7%
College graduate or some additional 70.6% 99.4%
professional school
Marital Married 57.9% 42.1%
Status Living with a partner 63.1% 36.9%
Divorced 56.2% 43.8%
Separated 42.5% 57.5%
Widowed 54.8% 45.2%
Single 59.1% 40.9%
Income Under $25,000 44 5% 55.5%
$25,000-$49,999 54.2% 45.8%
$50,000-$74,999 62.0% 38.0%
$75,000-$99,999 65.6% 34.4%
$100,000 or more 66.0% 34.0%
Childrenin  Yes 58.3% 41.7%
Household ——\ ; 56.2% 13.8%
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|
Tahle 3.9 Giving and Youth Experiences: Helped Raise Money

YES NO
Percentage of all respondents 58.4% 41.6%
Percentage of respondents in contributing households 61.1% 38.9%
Percentage of respondents in non-contributing households 38.4% 61.6%
Average household contribution (contributing households only) $1,728 $1,432
Average contribution as a percentage of household income o o
(contributing households only) 3.2% 3.0%
Percentage by Respondent Demographic Characteristics
Gender Male 57.7% 42.3%
Female 59.0% 41.0%
Race/ White (non-Hispanic) 58.6% 41.4%
ENICHY  Black/African-American (non-Hispanic) 62.1% 37.9%
Other (non-Hispanic) 60.7% 39.3%
Hispanic (all races) 51.8% 48.2%
Age 21-29 63.4% 36.6%
30-39 62.6% 37.4%
40-49 62.6% 37.4%
50-64 58.0% 42.0%
65+ 42.9% 57.1%
Education Less than high school 33.6% 66.4%
High school graduate 53.8% 46.2%
Some technical school or some college 65.5% 34.5%
Marital Married 58.8% 41.2%
Status Living with a partner 60.9% 39.1%
Divorced 62.5% 37.5%
Separated 41.1% 58.9%
Widowed 59.2% 40.8%
Single 62.2% 37.8%
Income Under $25,000 48.0% 52.0%
$25,000-$49,999 54.8% 45.2%
$50,000-$74,999 62.5% 37.5%
$75,000-$99,999 65.6% 34.4%
$100,000 or more 68.4% 31.6%
Childrenin  Yes 61.3% 38.7%
Household g 56.4% 13.6%
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Table 3.10 Giving and Youth Experiences: Wanted to Make a Significant Change in Society

YES NO
Percentage of all respondents 56.1% 43.9%
Percentage of respondents in contributing households 57.4% 42.6%
Percentage of respondents in non-contributing households 46.1% 53.9%
Average household contribution (contributing households only) $1,777 $1,412
Average contribution as a percentage of household income o o
(contributing households only) 3.3% 2.9%
Percentage by Respondent Demographic Characteristics
Gender Male 52.7% 47.3%
Female 59.2% 40.8%
Race/ White (non-Hispanic) 53.5% 46.5%
EANICHY gy ciAfrican-American (non-Hispanic) 69.3% 30.7%
Other (non-Hispanic) 59.9% 40.1%
Hispanic (all races) 58.8% 41.2%
Age 21-29 66.0% 34.0%
30-39 60.1% 39.9%
40-49 58.4% 41.6%
50-64 53.0% 47.0%
65+ 41.9% 58.1%
Education Less than high school 47.2% 52.8%
High school graduate 50.8% 49.2%
Some technical school or some college 59.8% 40.2%
Marital Married 55.3% 44.7%
Status Living with a partner 62.6% 37.4%
Divorced 64.9% 35.1%
Separated 43.7% 56.3%
Widowed 55.0% 45.0%
Single 60.4% 39.6%
Income Under $25,000 52.7% 47.3%
$25,000-$49,999 54.9% 45.1%
$50,000-$74,999 55.3% 44.7%
$75,000-$99,999 62.3% 37.7%
$100,000 or more 59.6% 40.4%
Childrenin  Yes 60.5% 39.5%
Household ——\ ; 52.9% 47.1%
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Tahle 3.11 Giving and Youth Experiences: Was Active in Student Government

YES NO
Percentage of all respondents 23.7% 76.3%
Percentage of respondents in contributing households 25.2% 74.8%
Percentage of respondents in non-contributing households 11.9% 88.1%
Average household contribution (contributing households only) $2.456 $1,318
Average contribution as a percentage of household income o o
(contributing households only) 3.9% 2.9%
Percentage by Respondent Demographic Characteristics
Gender Male 23.0% 77.0%
Female 24.2% 75.8%
Race/ White (non-Hispanic) 22.2% 77.8%
ENICHY  Black/African-American (non-Hispanic) 33.1% 66.9%
Other (non-Hispanic) 28.8% 71.2%
Hispanic (all races) 20.9% 79.1%
Age 21-29 22.9% 77.1%
30-39 21.1% 78.9%
40-49 22.5% 77.5%
50-64 27.2% 72.8%
65+ 24.5% 75.5%
Education Less than high school 8.9% 91.1%
High school graduate 13.9% 86.1%
Some technical school or some college 27.2% 72.8%
Marital Married 24.8% 75.2%
Status Living with a partner 24.7% 75.3%
Divorced 30.0% 70.0%
Separated 22.2% 77.8%
Widowed 20.0% 80.0%
Single 20.5% 79.5%
Income Under $25,000 14.7% 85.3%
$25,000-$49,999 21.8% 78.2%
$50,000-$74,999 23.6% 76.4%
$75,000-$99,999 30.8% 69.2%
$100,000 or more 34.9% 65.1%
Childrenin  Yes 22.3% 71.7%
Household g 20.5% 75.5%
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Table 3.12 Giving and Youth Experiences: Was Active in a Religious Organization

YES NO
Percentage of all respondents 52.71% 47.3%
Percentage of respondents in contributing households 55.4% 44.6%
Percentage of respondents in non-contributing households 32.3% 67.7%
Average household contribution (contributing households only) $1,974 $1,152
Average contribution as a percentage of household income 38% 29%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 46.7% 53.3%
Female 58.1% 41.9%
Race/ White (non-Hispanic) 53.5% 46.5%
EANICHY gy ciAfrican-American (non-Hispanic) 62.5% 37.5%
Other (non-Hispanic) 46.6% 53.4%
Hispanic (all races) 41.0% 59.0%
Age 21-29 46.4% 53.6%
30-39 49.5% 50.5%
40-49 51.1% 48.9%
50-64 57.3% 42.7%
65+ 58.9% 41.1%
Education Less than high school 40.9% 59.1%
High school graduate 49.5% 50.5%
Some technical school or some college 54.5% 45.5%
College graduate or some additional 60.6% 39.4%
professional school
Marital Married 54.0% 46.0%
Status Living with a partner 40.0% 60.0%
Divorced 53.9% 46.1%
Separated 59.1% 40.9%
Widowed 53.8% 46.2%
Single 49.1% 50.9%
Income Under $25,000 48.9% 51.1%
$25,000-$49,999 50.9% 49.1%
$50,000-$74,999 54.8% 45.2%
$75,000-$99,999 55.9% 44.1%
$100,000 or more 55.8% 44.2%
Childrenin  Yes 50.4% 49.6%
Household ——\ ; 54.4% 15.6%
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Tahle 3.13 Volunteering and Youth Experiences: Belonged to a Youth Group

YES NO
Percentage of all respondents 58.0% 42.0%
Percentage of volunteers (past year) 67.3% 32.71%
Percentage of non-volunteers (past year) 50.7% 49.3%
Average monthly volunteer hours (past-year volunteers only) 16.1 13.0

Tahle 3.14 Volunteering and Youth Experiences: Did Volunteer Work

YES NO
Percentage of all respondents 57.0% 43.0%
Percentage of volunteers (past year) 67.3% 32.71%
Percentage of non-volunteers (past year) 49.0% 51.0%
Average monthly volunteer hours (past-year volunteers only) 15.6 14.0

Tahle 3.15 Volunteering and Youth Experiences: Helped Raise Money

YES NO
Percentage of all respondents 58.4% 41.6%
Percentage of volunteers (past year) 66.2% 33.8%
Percentage of non-volunteers (past year) 52.2% 47.8%
Average monthly volunteer hours (past-year volunteers only) 155 14.5

Tahle 3.16 Volunteering and Youth Experiences: Wanted to Make a Significant Change in Society

YES NO
Percentage of all respondents 56.1% 43.9%
Percentage of volunteers (past year) 61.3% 38.7%
Percentage of non-volunteers (past year) 52.0% 48.0%
Average monthly volunteer hours (past-year volunteers only) 15.8 14.2
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Table 3.17 Volunteering and Youth Experiences: Was Active in Student Government

YES NO
Percentage of all respondents 23.6% 76.4%
Percentage of volunteers (past year) 30.8% 69.2%
Percentage of non-volunteers (past year) 18.0% 82.0%
Average monthly volunteer hours (past-year volunteers only) 18.0 13.8

Tahle 3.18 Volunteering and Youth Experiences: Was Active in a Religious Organization

YES NO
Percentage of all respondents 52.7% 47.3%
Percentage of volunteers (past year) 60.1% 39.9%
Percentage of non-volunteers (past year) 46.9% 53.1%
Average monthly volunteer hours (past-year volunteers only) 15.9 13.8

Figure 3.5 Average Household Contribution by Tax Status

[temizer
Non-itemizer
Did not file a return

Don’t know/refused
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Tahle 3.19 Giving and Tax Issues: Itemizing Deductions on 2000 Income Tax Return

REFUSED/

YES NO DID NOT FILE A RETURN DON'T KNOW
Percentage of all households 47 4% 40.1% 6.8% 5.8%
Percentage of respondents in contributing households 50.2% 39.3% 5.1% 54%
Percentage of respondents in non-contributing households 26.9% 46.0% 18.8% 8.3%
Average household contribution (contributing households only) ~ $2,283 $1,011 $542 $917
incoms ontiuting rowsontgs oy 8.6% 2.7% 4% 21%
Percentage by Respondent Demographic Characteristics
Gender Male 52.8% 38.5% 4.0% 4.7%
Female 46.5% 38.2% 7.5% 7.8%
Race/ White (non-Hispanic) 51.2% 37.9% 4.7% 6.2%
Ethnicity Black/African-American (non-Hispanic) 42.6% 39.3% 12.7% 54%
Other (non-Hispanic) 45.3% 44.1% 6.0% 4.6%
Hispanic (all races) 49.1% 36.2% 6.0% 8.7%
Age 21-29 33.0% 51.1% 5.8% 10.1%
30-39 51.8% 39.5% 2.4% 6.3%
40-49 59.5% 32.1% 2.9% 55%
50-64 58.3% 32.3% 4.4% 5.0%
65+ 38.9% 40.1% 15.8% 52%
Education Less than high school 31.9% 40.6% 19.5% 8.0%
High school graduate 45.3% 42.1% 5.5% 7.1%
Some technical school or some college 50.2% 39.6% 3.3% 6.9%
stessnal oo 1% 5L5% 16% 3%
Marital Married 58.2% 32.5% 2.5% 6.8%
Status Living with a partner 40.1% 49.0% 8.1% 2.8%
Divorced 21.7% 53.4% 12.9% 6.0%
Separated 31.6% 40.5% 23.2% 4.7%
Widowed 41.5% 47.7% 8.4% 2.4%
Single 35.4% 49.1% 7.9% 7.6%
Income Under $25,000 26.9% 47.0% 18.5% 7.6%
$25,000-$49,999 39.7% 47.5% 4.9% 7.9%
$50,000-$74,999 57.1% 37.4% 0.7% 4.8%
$75,000-$99,999 69.0% 24.9% 1.2% 4.9%
$100,000 or more 75.3% 18.5% 1.7% 4.5%
Childrenin  Yes 51.5% 37.8% 3.6% 7.1%
Household s 48.2% 38.8% 7.4% 5.6%
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Tahle 3.20 Giving and Tax Issues: Took a Deduction for Charitahle Contributions on 2000 Tax Return

YES NO
Percentage of households 73.3% 26.7%
Percentage of contributing households' 77.1% 22.9%
Average household contribution (contributing households only) $2,732 $862
Average cgntribution as a percentage of household income 1.0% 2 1%
(contributing households only)
Percentage by Respondent Demographic Characteristics
Gender Male 73.4% 26.6%
Female 69.9% 30.1%
Race/ White (non-Hispanic) 75.9% 24.1%
Ethnicity Black/African-American (non-Hispanic) 62.2% 37.8%
Other (non-Hispanic) 61.5% 38.5%
Hispanic (all races) 53.0% 47.0%
Age 21-29 39.3% 60.7%
30-39 68.6% 31.4%
40-49 74.9% 25.1%
50-64 80.4% 19.6%
65+ 79.5% 20.5%
Education Less than high school 53.1% 46.9%
High school graduate 60.7% 39.3%
Some technical school or some college 71.6% 28.4%
sfescins s 85.2% 148
Marital Married 77.8% 22.2%
Status Living with a partner 40.3% 59.7%
Divorced 61.1% 38.9%
Separated 2 2
Widowed 65.8% 34.2%
Single 50.5% 49.5%
Income Under $25,000 42.6% 57.4%
$25,000-$49,999 61.3% 38.7%
$50,000-$74,999 75.3% 24.7%
$75,000-$99,999 80.1% 19.9%
$100,000 or more 86.5% 13.5%
Childrenin  Yes 69.8% 30.2%
Household 72.9% 27.1%

'Estimates for non-contributing households are not reported as they are in other tables due to the nature of the comparison.
“Estimate suppressed due to small cell size
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Tahle 3.21 Giving and Tax Issues: Influence of ltemization Requirement on Charitable Contributions

WOULD GIVEMORE  WouLD GIVE Less  "OULD GIVE ABOUT o
Percentage of all households 8.9% 3.3% 84.2% 3.5%
Percentage of respondents in contributing households 8.2% 2.8% 86.4% 2.6%
Percentage of respondents in non-contributing households 14.7% 1.5% 68.0% 9.7%
Average household contribution (contributing households only) ~ $1,409 $2,002 $1,650 $815
Average contribution as a percentage of household 999% 33% 399% 959%

income (contributing households only)

Percentage by Respondent Demographic Characteristics

Gender Male 8.8% 4.4% 83.1% 3.7%
Female 9.4% 2.1% 84.3% 3.6%
Race/ White (non-Hispanic) 6.3% 3.0% 88.0% 2.7%
ENICY  glaci/African-American (non-Hispanic) 17.4% 3.8% 74.3% 4.5%
Other (non-Hispanic) 14.7% 3.6% 75.8% 5.9%
Hispanic (all races) 16.9% 6.2% 68.5% 8.4%
Age 21-29 11.4% 2.9% 80.7% 5.0%
30-39 10.7% 3.2% 82.2% 3.9%
40-49 10.0% 3.0% 84.5% 2.5%
50-64 7.8% 3.6% 86.5% 2.1%
65+ 5.3% 4.8% 84.3% 5.6%
Education Less than high school 15.0% 6.8% 69.4% 8.8%
High school graduate 8.4% 2.8% 85.5% 3.3%
Some technical school or some college 8.4% 3.1% 85.5% 3.0%
pessonal st 7.5% 29% 8 22%
Marital Married 1.1% 3.2% 86.2% 2.9%
Status Living with a partner 10.7% 3.8% 84.2% 13%
Divorced 13.6% 0.8% 77.7% 7.9%
Separated 1.3% 5.8% 80.5% 6.4%
Widowed 10.9% 5.1% 80.3% 3.7%
Single 12.8% 3.2% 78.6% 54%
Income Under $25,000 11.8% 4.8% 76.8% 6.6%
$25,000-$49,999 10.4% 2.7% 82.6% 4.3%
$50,000-$74,999 9.0% 2.7% 85.8% 2.5%
$75,000-$99,999 4.4% 4.1% 89.6% 1.9%
$100,000 or more 6.3% 4.0% 88.3% 1.4%
Childrenin  Yes 10.4% 3.5% 82.1% 4.0%
Household ., 8.2% 3.5% 84.9% 3.4%
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Tahle 3.22 Giving and Tax Issues: Influence of Itemization Requirement on Charitable

Contributions of Non-Itemizers

WOULD GVEMORE  WouLD GivE Less  WOULD GIVE RBOUT L
Percentage of all non-itemizer households 10.9% 3.4% 80.2% 5.6%
Percentage of contributing non-itemizer households 10.7% 2.5% 83.3% 3.5%
Average household contribution $1.039 1 $963 $1,520

(contributing households only)

Average contribution as a percentage of household income
(contributing households only)

2.5% ! 2.8% 2.3%

'Estimate suppressed due to small cell size

Figure 3.6 Households That Took a Charitahle
Deduction in 2000

|
Figure 3.7 Influence of Ability to Deduct
Charitable Contributions on Donations
by Non-Itemizers

All Households
13.3% Yes
——26.7% No

80.2% Would give about
the same

— 3.4% Would give less
— 10.9% Would give more
— 5.6% Don't know/refused

Contributing Households
171.1% Yes
——22.9% No

Taking a Deduction for Charitable Giving
Among contributing households that itemized
deductions, those that took a deduction for
charitable contributions gave significantly more on
average than did households not taking a charitable
deduction ($2,732 versus $862, respectively).
Those taking charitable deductions also gave
significantly more as a percentage of household
income than did households not taking charitable
deductions (4.0% versus 2.4%, respectively).

Impact of Changing Tax Requirements

for Charitable Giving
Respondents were also asked to speculate on how a

Giving and Volunteering in the United States, 2001

change in tax requirements for taking charitable
deductions might influence their charitable giving.
Results are displayed on Table 3.21. If it were pos-
sible to deduct charitable contributions without
having to itemize deductions, 8.9 percent of all
households would give more, 3.3 percent would
give less, and 84.2 percent would give about the
same amount as they currently give. Compared to
their non-contributing counterparts, contributing
households were less likely to report that they
would give more (8.2% versus 14.7%, respec-
tively), less likely to report that they would give less
(2.8% versus 7.5%, respectively), and more likely
to report that they would give about the same
(86.4% versus 68.0%, respectively).

Among respondents who reported that they had
not filed an itemized return, close to 11 percent
said they would give more if they could deduct
their charitable contributions without itemizing.
Only 3.4 percent of non-itemizer households indi-
cated that they would give less and 80.2 percent
said they would give about the same amount.
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